OVERSEAS VISITORS TO PHILADELPHIA
2016 SNAPSHOT: GERMANY

Germany is Philadelphia’s 3rd largest source market for overseas visitors to Philadelphia. In 2016,
German visitors spent $37.8 million in Philadelphia, ranking them the 4th highest market for overseas
spending. Among German visitors to Philadelphia, 70% traveled primarily for leisure purposes. In
addition to activities typically popular among overseas visitors like shopping and sightseeing,
German visitors to Philadelphia were particularly interested in visiting the small towns and
countryside surrounding the city.
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Interested in learning more about overseas visitation to Philadelphia? PH LCVB
Contact the PHLCVB Tourism feam at 215-636-3409 or toursales@discoverPHL.com.
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Sources: National Travel & Tourism Office (Profile Data); Tourism Economics, an Oxford Economics Company (Visitation/Spend) & Visitors Bureau
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