
Expand your reach, increase attendance. The award-winning Philadelphia Convention & Visitors 
Bureau (PHLCVB) can provide a variety of strategic marketing tools to amplify your efforts to reach 
your event’s target audience and convince them to come to Philadelphia. 

ATTENDANCE BUILDING TOOLS

QUESTIONS?  Contact the PHLCVB Convention Services 
department at 1-800-CALL-PHL.

NOTE: Complimentary for conventions booking 3,000+ rooms on peak night; fees may 
apply for conventions with less than 3,000 rooms.

CUSTOMIZED DESTINATION  
E-MAIL CAMPAIGN

Show attendees why Philadelphia is the ideal 

meeting destination, perfect for doing 

business, enjoying downtime, and maybe even 

bringing the family along. The PHLCVB has developed a 

series of emails for you to send to your attendees and 

prospects, each highlighting different reasons to get 

excited about coming to Philadelphia. The emails can be 

customized with your brand and event specifics. Topics 

include Getting Here and Getting Around, Dining, 

Nightlife, Historic Attractions, Arts & Culture, and 

Shopping in Philadelphia.

EVENT MICROSITE AND SEARCH MARKETING SUPPORT
Let the PHLCVB help build your event’s online presence. We can create a customized microsite for your 
event, housed within our discoverPHL.com web domain, which will feature your event details; link to your 
registration and housing portals; and provide rich content, photography, video and blog posts depicting the 
experiences, attractions, dining, recreation and nightlife your attendees can expect to find in Philadelphia. 
And through our search marketing efforts to support discoverphl.com, we can drive additional web traffic to 
your event microsite from prospective attendees.
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MARKETING DATABASE 
DEVELOPMENT

Through our partnership with InfoUSA®, the 

PHLCVB can provide database list services to 

help identify likely attendees, exhibitors and 

buyers. InfoUSA will develop email or direct 

mail lists for businesses or consumers, filtered 

by SIC or NAICS code, business size, job 

function, demographics and geography. You can use 

these lists to leverage your marketing efforts to high-

value prospects within a 200-mile radius of Philadelphia.


