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Agenda
Welcome

Gregg Caren
President & CEO

European Markets
Melissa McClure
Global Tourism Sales Manager

Asia Pacific + Emerging Markets
Miriam Chovanec
Senior Global Tourism Sales Manager

Domestic Group Tour Market
Annie Jirapatnakul
Global Tourism Sales & Services Manager

Questions & Answers
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Market Update: UK
IN FOCUS FOR FISCAL YEAR 2023

UK GERMANY FRANCE INDIA CHINA DOMESTICBRAZIL

Group TourEmerging Market



Market Update: Germany
IN FOCUS FOR FISCAL YEAR 2023

UK GERMANY FRANCE INDIA CHINA DOMESTICBRAZIL

Group TourEmerging Market



Market Update: France
IN FOCUS FOR FISCAL YEAR 2023

UK GERMANY FRANCE INDIA CHINA DOMESTICBRAZIL

Group TourEmerging Market



Marketing Campaigns
UK, GERMANY + FRANCE

16 CAMPAIGNS

2,000+ ROOM NIGHTS 
GENERATED

2.1 MIL+ IMPRESSIONS



PHLCVB European Sales
June – September 2022



Philadelphia Orchestra
UK & EUROPE SALES MISSION

• August 27 – September 9, 2022

• PHLCVB Activations: Hamburg, 
Berlin, Lucerne, Paris, London

• 180 key UK & EU customers 

• 18 destination training meetings 

• 5  VIP client & media events



Brand USA Travel Week
UK & EUROPE 2022

Dates:
September 26 - 29, 2022

Partners:

• PHLCVB & The Countryside of Philadelphia

Business:

• 33 Scheduled Appointments

• European Market Updates

• Networking Events



PHLCVB European Media
MEDIA FAM PROGRAM FY23

• UK (1pax) - July 17 - 20

• France (2pax) – September 2 – 10, 19 – 23

• Germany (1pax) – September 12 – 16

• UK (1pax) – September 22 – 24

• Multi-Market Arts FAM (20pax) – October 10 - 14

• UK (1pax) – October 17 – 20

• Ireland (1pax) – October 21 – 24

• France Influencers (5pax) – Spring 2023



Arts + Culture FAM
October 10 – 14, 2022



European Activations Timeline
FISCAL YEAR 2023

October

November - December

January - February

March

May

June

Media FAMs
VUSA 2 City Training UK
ITAA Conference (Ireland)

Consumer Shows

B2B & B2C Marketing
Consumer Shows
Receptive Tour Operator FAM
(All markets)

ITB Berlin
IMM Germany, UK, France
Unite Visit USA (UK)
UK Sales Mission
UK Trade FAM
Agent Training (France)

Switzerland Trade FAM
Aer Lingus Roadshow (Ireland)
IPW 2023

France Influencer FAM

France Trade FAM
Aer Lingus Roadshow (Ireland)

April



Get Involved

2023 PRICING + 
CONTRACTING

FAM TOURS SPECIAL EVENTS + 
UPDATES

Extending tiered rates to international 

receptive tour operators allows your 

product to be bookable by global tour 

operators and travel agents.

Your partnership in offering comp stays 

and experiences enables us to expose 

more pre-qualified customers to your 

products.

Updates on important dates, openings 

and events are helpful as far as 12-24 

months out, as this is a market that 

books far in advance.



MIRIAM CHOVANEC
Senior Global  Tourism Sales Manager 



Market Update: India
IN FOCUS FOR FISCAL YEAR 2023

UK GERMANY FRANCE INDIA CHINA DOMESTICBRAZIL

Group TourEmerging Market



INDIA: Activity Results
Global Tourism Marketing: National Geographic Traveller India (March 23 – May 31, 2022)

Total Page Views: 202,655 | Total Impressions: 4.5 M | Total Engagements: 91,300  



INDIA: Activity ResultsINDIA: Activity Results
Global Tourism Marketing: 72 Hours in Philadelphia – Romance Campaign (May – June 2022)

Total YouTube Views: 641,574 
Total Impressions: 20,457,669
Total Engagements: 432,160 
Total Reach: 1,437,947
Total Direct Inquires: 364



INDIA: Activity Results
May Media FAM: Philadelphia + Virginia (May 23 – 26, 2022) 

Total Stories: 7 (6 Online + 1 Print)  | Total Impressions: 75.9 million



INDIA: Activity Results
June Media FAM: Philadelphia + The Countryside (June 17 – 21, 2022) 

Total Stories: 7 (6 Online + 1 Social Post)  | Total Impressions: 60.45 million



INDIA: Activity Results
October Media FAM: Global Media Arts FAM (October 9 – 14, 2022) 



Market Update: China
IN FOCUS FOR FISCAL YEAR 2023

UK GERMANY FRANCE INDIA CHINA DOMESTICBRAZIL

Group TourEmerging Market



CHINA: Activity Results
Training Event: U.S.C.S Travel & Tourism Roadshow (July 16, 2022)



CHINA: Activity Results
Training Event: CTG Travel Webinar (August 16, 2022)



Social Media: July – October 2022

CHINA: Activity Results

WeChat

Week of July 16 – 22,  ranked #5 

in article views against all other 

overseas DMO’s.

Achieved highest WeChat 

ranking against overseas 

DMOs since onset of Dragon 

Trails tracking in March 2022



Market Update: Brazil 
IN FOCUS FOR FISCAL YEAR 2023

UK GERMANY FRANCE INDIA CHINA DOMESTICBRAZIL

Group TourEmerging Market



BRAZIL: Activity Results
Training Event: Discover the USA (October 5 – 6, 2022)



APAC Market Activations Timeline
November 2022 – May 2023

November

December

March

April

Q2 2023

India Art Fare Activation
New Delhi

Brand USA Marketplace: APAC
Virtual

Brand USA India Sales Mission
Mumbai + New Delhi

China Trade + Media Salon
Shanghai

January - February
India Blogger + Influencer Event
India B2C Marketing Campaign
Receptive Tour Operator FAM
(All markets)

Connect RTO Spring Marketplace
Las Vegas



ANNIE JIRAPATNAKUL
Global Tourism Sales & Services Manager
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Market Update: Domestic Group Tour
IN FOCUS FOR FISCAL YEAR 2023

UK GERMANY FRANCE INDIA CHINA DOMESTICBRAZIL

Group TourEmerging Market



SYTA Annual Conference

Dates:
August 26 – 30, 2022

Partners:

• Adventure Aquarium

• Fashion District Philadelphia

• Historic Philadelphia, Inc.

• Museum of the American Revolution

• National Constitution Center

• Penn Museum



Upcoming Domestic Group Tour 
Sales Events

GROUP TOUR 
SALES MISSION



Upcoming Domestic Group Tour 
Sales Events

PHILADELPHIA IS THE HOST CITY FOR ABA IN 2025



Group Tour E-Newsletter



Domestic Group Tour Timeline
FISCAL YEAR 2023

August

November

January

February

March - April

May

June

Student  Youth & Travel Association 
(SYTA) Annual Conference 

National Tour Association (NTA) 
Travel Exchange
Ontario Motor Coach Association 
(OMCA)

Virtual Sales Calls 

American Bus Association 
Marketplace 2023

Group Tour Sales Mission
Trade FAM

Virtual Sales Calls

Virtual Sales Calls



Steps to Success
TRAINING PROGRAM

• Key Highlights

 New PHLCVB Partner Bonus Benefit –
specifically designed for tourism 
businesses

 No cost to you – included as a value-
added benefit as a PHLCVB Partner

 4-Step virtual training series 
culminating in a Mini-Marketplace with 
Receptive Tour Operators



Steps to Success
TRAINING PROGRAM

• Step #1 Highlights

 What is the travel trade distribution channel 
and how to use it to your benefit

 Take advantage of the increased global 
exposure at no cost until revenue is 
generated

 Gain a value-added extension of your 
salesforce through the sales team of your 
receptive tour operator partners



Steps to Success
TRAINING PROGRAM

• Step #2 Highlights

 Learn how to create a tailored business 
profile sheet for selling to the international 
travel trade

 Develop a competitive pricing structure that 
fits with the international travel trade sales 
chain

 Learn how to incorporate travel trade rates 
into your current business system



Steps to Success
TRAINING PROGRAM

• SAVE THE DATE: Step #3

 Date:Tuesday, November 22

 Time: 2:00 – 3:30 PM

 Topic: Product and Operations Strategy



41

QUESTIONS
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THANK
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