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Market Update: UK

IN FOCUS FOR FISCALYEAR 2023
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Market Update: Germany

IN FOCUS FOR FISCALYEAR 2023
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Market Update: France

IN FOCUS FOR FISCALYEAR 2023
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Marketing Campaigns ——

UNITED STATES OF ADVENTURE
UKQGERMANY+FRANCE D r Philadelphia

Start oYL fieins: bo VISIT THE UNITED STATES OF 2Lartyour

Philadelphi : A Philadelphia
" aclljenetﬁr: Where art and history meet! THIS p— aégemﬁm

American city is THE hottest spot for
a stateside break — here’s why! itk
« With a world-renowned food scene and historic museums, there are a

myriad of reasons why the city of Philadelphia should top your dream .
holiday wishlist. IJ&.A HOLIDAY & FAITIRA & INWARS HERAEATE

16 CAMPAIGNS

Britsh Airways Holidays and Philadelghiz wh“w“"‘;ﬁ; =

wa0 ing real UBA
., "E;_EJ‘ v --1 Eigiihia
- eUSA
s T co.uk ki . e

A% HOLIDAPE

W Ad fearure by

By MAIL ONLINE REPORTER
l PUBLISHED: 09:45. 16 February 2022

. aoCEEs

2,000+ ROOM NIGHTS
GENERATED

start by exploring Philacsiphia’s rich array of hisforc housas, govarnment busdings,

musaums, and churchee In ‘Amerlcas moat historic square mils”. Plcturs Cradt: ©on 2 dude ranch, snjoy.

diacoverphl.com E st lumury o AND
tood?

This one-time capital of the United States is brimming with things to see anddo  so muoh moreh in
- including tasting its famous Philly cheesesteak sandwich! i

2.1 MIL+ IMPRESSIONS
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PHLCVB European Sales

June - September 2022

%

a
IPW

POWERED BY U.S. TRAVEL ASSOCIATION

ORLANDO

JUNE 4-8, 2022

w

- BRAND USA
<5 TRAVEL WEEK

U.K. & EUROPE 2022

Europe Festivals Tour 2022

August 25-September 9
VistOrlando  “FLORIDA  onwicse E




Philadelphia Orchestra

UK & EUROPE SALES MISSION

e August 27 — September 9, 2022

« PHLCVB Activations: Hamburg,
Berlin, Lucerne, Paris, London

180 key UK & EU customers

e 18 destination training meetings

5 VIP client & media events

PHLCVB



Brand USA Travel Week

UK & EUROPE 2022

Dates:

September 26 - 29, 2022

Partners:

e PHLCVB &The Countryside of Philadelphia
Business:

e 33 Scheduled Appointments

 European Market Updates

 Networking Events

)¢
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PHLCVB European Media

MEDIA FAM PROGRAM FY23
* UK (1pax)-July 17 -20
* France (2pax) — September 2 — 10, 19 — 23
e Germany (1pax) — September 12 — 16
e UK (1pax)— September 22 — 24
e Multi-Market Arts FAM (20pax) — October 10 - 14
* UK (1pax)— October 17 — 20
* Ireland (1pax) — October 21 — 24

* France Influencers (5pax) — Spring 2023
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Arts + Culture FAM

October 10 - 14, 2022

I POWERED BY U.S. TRAVEL ASSOCIATION

ORLANDO

JUNE 4-8, 2022

Condeé Nast

Thellllnﬂal
=ZEST

ARTOLOGY
e TRAVEL MAGAZINE Beal.IXAI‘tS
agazine

oiiss  The Telegraph b Repiica
LeJournal
@ ViStara LaliazzettatlellnSnnrt du Dimanche

Tuttoilro dllata

i = 'vmorlondo “1E]I ORIDA Offical Core ROUERICAN
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European Activations Timeline

FISCALYEAR 2023

ITB Berlin
IMM Germany, UK, France Switzerland Trade FAM
Unite Visit USA (UK) Aer Lingus Roadshow (Ireland)
UK Sales Mission IPW 2023
UKTrade FAM May

Consumer Shows AgentTraining (France)

November - December March June

France Influencer FAM

January - February April

B2B & B2C Marketing France Trade FAM
Consumer Shows Aer Lingus Roadshow (Ireland)

Receptive Tour Operator FAM
October (All markets)

Media FAMs
VUSA 2 City Training UK
ITAA Conference (Ireland)




Get Involved

w

2023 PRICING +
CONTRACTING

Extending tiered rates to international
receptive tour operators allows your
product to be bookable by global tour

operators and travel agents.

w

FAMTOURS

Your partnership in offering comp stays
and experiences enables us to expose
more pre-qualified customers to your

products.

w

SPECIAL EVENTS +
UPDATES

Updates on important dates, openings
and events are helpful as far as 12-24
months out, as this is a market that
books far in advance.



MIRIAM CHOVANEC

Senior Global Tourism Sales Manager
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Market Update: India

IN FOCUS FOR FISCAL YEAR 2023
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INDIA: Activity Results

Global Tourism Marketing: National Geographic Traveller India (March 23 - May 31, 2022)

Total Page Views: 202,655 Total Impressions:4.5M Total Engagements: 91,300

National Geographic Traveller India @
TRELR il 27 2t 327 BM - @

Partner Content | Philadelphia’s culnary scene s full of must try
restaurants and craft breweries.

While visiting downtown, every traveler must explore Reading Termina!
Market, one of the oldest and largest public markets 'n America. The
historic market Is full of stalls and restaurants, serving everything from
Philadeiphia favarites Ilke cheesesteaks to word cuisines, Another
essent'al stop s lsrael eatery Zahav In Ol City, named the best
restaurant in the U.S. by James Beard Awards. Afterwards, sample @
delicious ale at one of Philadeiphia's numerous eraft breweries, like Evil
Genius Beer Company In the lively Fishtown neignborhood. There are
even several pop-up beer gardens, where you can erjoy 2 tasty brew
in beautiful outdcor locations.

Photo Credit: Discover Philadeiphiz

To know more visit: https://www.discoverphl.com/

BT jean g | FATELO% A

A Phadeis
Love it

Tarury Tasiria P
Thank you 5o much ghve s many mone knowisdge for
your lovely conversation i, i, A,

WView T mare comments

| CEOGRA
_ GEOGRAPHIC
g Mational Geographic Traveller India @
) TRUELE 11 at431 AM-@
Destination « Guides « Features = Visuals » News

Partner Content| Join us this Friday, May 13, at 6.30 p.m. as we go live
on Facebook with Sanjana Ray (writer and journalist), Prachi Joshi
(food writer) and Miriam Chovanec from Discover Philadeiphia to
discuss scrumptious meals, art, and outdoor experiences ..and get the
insider tips on exploring this city.

Freadepha o ey ot P Lowvars

Why Philadelphia is a Must-Visit for Art and Food

@ Caitor's Desic [l Apeit 29, 2022

PARTNER CONTENT

Philadelphia: Where The Ave
Are Art

ﬁ AL B4
JOIN: Sanjana Ray {Anchor and Journalist)
Prachi Joshi (Food Writer)

FRIDAY, Mirlam Chovanec (FHLCVE)

- 1 ! MAY 13, 2022
READ MORE L 2 N - 6.30 PM

f w @ @

wand got the insider tips on exploring this city

ToPhiadeichia TRAVELLER

I
MNATGEOTRAVELLERIN

Home
National Geographic Traveller is India’s most love...




INDIA: Activity Results
Global Tourism Marketing: 72 Hours in Philadelphia - Romance Campaign (May - June 20

b L

Total YouTube Views: 641,574
Total Impressions: 20,457,669

PHIL&PELPHL Discover Philadelphia
Total Engagements: 432,160 - N ibrite v
Total Reach: 1,437,047 T s T R £ il el i

romantic ambles through Philadelphia.

Total Direct Inquires: 364

indizlovesphiladeiphia.com
Book Your Trip to
Philadelphia

' DISCOVER

PHILADELPHIA

UNCATEGORIZED

Philadelphia After Dark: Your
Guide tora Night Qut in the

PLAN YOUR TRIP

fPhiadeiphia L pEid &




INDIA: Activity Results

May Media FAM: Philadelphia + Virginia (May 23 - 26, 2022)

'&pmgamme!nhﬂparhsmnemmmwlurdw
new avenues in the world’s Mural City

Total Stories: 7 (6 Online + 1 Print) Total Impressions: 75.9 million

I il dowriewn aren, with
T baigghi Lights, Fasdiieon
brands

Zip if having car
PAD i

Ee. beats owning car

A Markets Mewsw MClearn  Crypto  Portfolic  Commodities  MutualFundsw  Personal Finance  Forums  Videosw InvestMows  Subscript

Business Markets Stocks Econamy Companies Trends 1P0 Oginion EVSpecil
HomesMNewss Trends > TRAVEL Luxurylaunches® THE NEW

/ g A 1ROV
Happy Birthday, Harry Potter -— and J_K. Rowling NEWS ; CELEBRITIES ; FASHION ; TRAVEL ; CARS&MORE j REVIEWS ; HOTELS ; TIMEPIECES ; MORE @INDI‘L\N E‘XPRESS i rli EILH‘IEQI;QW

NATION SIATES  CITES  BUSINESS  SPORT  GOODNEWS  MOVIES Coms cderrd the world's
Laryges II00F AT EAllery,

Travel | September 1, 2022

The Huarry Polter series begins with Horry's 11th birthday - and o mushed-up, but baked-with-love

Home » Magazine Bural Arts Philadelpliia
cake [rom Hagrid. The most fomous wizard in the world turns 42 today. Phl|ad€||]hi£!, thB mDﬂEV UT a" thmgs .maI'VE|0us, Dﬁers some u"mlssahie Inside Philadelphia: The city Of m:ﬁ:ﬂ;mi‘nu
BN PREETI VERMA LAL | JULY 51, 2023 / 0839 AM (T luxury experiences, and we're unraveling them for you. Here are the top 6 . m-mm

unforgettable lavish experiences to indulge in the City of brotherly love. vibrant murals o sy of the
£y Dhiram Shah. A programme to help artists in economic hardship is opening new avenues in the world’s Mural 1000 pemain, which

City ins why the city s

dfv = EEB

Published: 24th July 2022 05:00 AM | Last Updated: 23rd July 2022 11:57 AM S| ArA A

{Photo courtesy Harry Potter™ The Exhibition)

Amural titled Philadelphia Musar
By Anita Rao Kashi

Night falls late, and in slow motion, in Philadelphia in late spring. 5o even at 8 pm.

On July 31, Harry Potter turns 42 and his creator LK. Rowling will celebrate her 57th birthday. Every

Pollerhead knows that it was on his 1ith birthday that Harry learnt that he is a wizard, and gol




INDIA: Activity Results

June Media FAM: Philadelphia + The Countryside (June 17 -21, 2022)

Total Stories: 7 (6 Online + 1 Social Post) Total Impressions: 60.45 million

RAVEL
~ Philadelphia:
s Where the past & present meet

s but finds an
of thy

@discover_phl

© PHILADELPHIA

This LOVE sculpture is an iconic landmark.

AR :
@phillymagicgardens
Ramble around the Magic Gardens that's

R

By Rama Ahuja

A scenic rooftop cocktail lounge, an underground spa and 391 luxuriously designed rooms come together at the Loga;




INDIA: Activity Results

October Media FAM: Global Media Arts FAM (October 9 - 14, 2022)

LILTR T R

Matthew Matthew wanted to tun
instrumant. His project, "0k
people in New York City. 1
perform
note on th
All these nre connected to B pianc conscle w
the piano is played well, thera is perfect har
harmany, like John Lennan once said.

s comprising diffenent notes

ccale

Thass Important wonds

Rocky, Matisse and a fight to overcome all odds
By Mathures Paul

A a

Philadelphia — when it sizzles or drizzles — calls out to every tourist to the City of
Brotherly Love to visit the "Rocky Steps”. Is it worth the climb or, for that matter, worth
posing with the statue of the protagonist from Rocky films? The answer is not an easy
one.




Market Update: China

IN FOCUS FOR FISCALYEAR 2023
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CHINA: Activity Results

Training Event: U.S.C.S Travel & Tourism Roadshow (July 16, 2022)

s PHII.ADEI.PHIA PA —

U.S. EMBASSY

¢-DEPART,
R EARNIVALE

ELE B FITRES
R
Saturday July 16, 2022 ﬁ
20225 7H16H, 1:00-5:00pm (B H7)




CHINA: Activity Results

Training Event: CTG Travel Webinar (August 16, 2022)

PHILADELPHLA

Btie): 202258H16HE = 14:00-16:00
BEiR=iN: 138-971-707

B SARAH ZHAN
BESIVREERE PERLGHEE

WEE_ANER b %,

TPHigEeinfia e
\

Webinar Poster by CTG Travel




CHINA: Activity Results

Social Media: July - October 2022

w
WeChat

Week of July 16 — 22, ranked #5

in article views against all other

EERBESWRFHEHRS >

overseas DMOQO’s.

Achieved highest WeChat
ranking against overseas
DMOs since onset of Dragon
Trails tracking in March 2022

.......
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Market Update: Brazil

IN FOCUS FOR FISCALYEAR 2023
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BRAZIL: Activity Results

Training Event: Discover the US A (October 5-6, 2022)

scubra

Estados Unidos

DISCOVER UNITED STATES
This is not just another event about the United States, it's THE EVENT!
A United States event made by experts and travel agents

entos no evento wsando as hashtags
do a @diversa.turismo e @visittheuss

Campinas: 06th to 07th of October 2022.
120 selected travel agents




APAC Market Activations Timeline

November 2022 - May 2023

Brand USA India Sales Mission
Mumbai + New Delhi

Brand USA Marketplace: APAC March
Virtual

Q2 2023
China Trade + Media Salon
Shanghai

December

April

Japuary - February Connect RTO Spring Marketplace
India Blogger + Influencer Event Las Vegas

India B2C Marketing Campaign

November Receptive Tour Operator FAM
(All markets)

India Art Fare Activation
New Delhi



ANNIE JIRAPATNAKUL

Global Tourism Sales & Services Manager
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Market Update: Domestic Group Tour

IN FOCUS FOR FISCALYEAR 2023
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SYTA Annual Conference

Dates:
August 26 — 30, 2022

Partners:

 Adventure Aquarium

 Fashion District Philadelphia

e Historic Philadelphia, Inc.

« Museum of the American Revolution
* National Constitution Center

e Penn Museum

PHLC\/B



Upcoming Domestic Group Tour
Sales Events

ravel == exchange "22 PH I C\/ B

Nn TA Philadelphia Convention | ¥
H & Visitors Bureau
H E n E DETROIT A

MOVEMBER 13-16

MARKETPLACE

PHLCVB



Upcoming Domestic Group Tour
Sales Events

AbA

®

AMERICAN BUS ASSOCIATION




roup Tour E-Newsletter

PHL( /5

Iphia Comssntion
Visitors Bureciu

i

Did you know? Philadelphia has an expansive seleclion of science museums, as

well as Amenican medicine history. Check out the following atfractions for
educational experiences designed o engage your groups and bring science o life.

Click here {o leam more.

.3 4
' =? >
(o

MNEW! Tips for Groups Traveling to
Philadelphia

| Philzdelphia is welcoming groups of all

Tha Cormaraction, Harrl Metlaae. Pazta curteay of Philedel piie Maseurs of At

UPDATED! Top Can't Miss Exhibits in
Philadelphia

Here is a roundup of some of the
exciting exhibits that are on view now or
coming soon, including Matizze in the
1530z at the Philadelphia Mus=um of
Art and Modigiiani Up Cloze at the
Barnes Foundation, both opening this
Cctober.

Can't Miss Exhibits =

1

WzéAR Group Tows Paaia By A Sinegope “or PHLEVE

Fito courtany o Tha Philediigie Cechante

UPDATED! Performing Arts in
Philadelphia

With their 2022-2023 seasons
annournced, performing arts
organizations throughout the city are
ready to entertain audiences. Don't miss
Broadway shows like Dizney's The Lion
King (August 16-September 10, 2023) at
Kimmnel Cultural Campus!

Phaio courtssy of Muasen of leaices.

NEW! Student Group-Friendly
Activities in Philadelphia

Back to school means back to field trips!

welphia's museums and attractions
wger to welcome student groups.
s a roundup of some engaging
rences to add to your school

p's itinerary.

Student Groups >




Domestic Group Tour Timeline

FISCALYEAR 2023

Virtual Sales Calls
May

National Tour Association (NTA) American Bus Association
Travel Exchange Marketplace 2023

Ontario Motor Coach Association February
(OMCA)

November

June
Virtual Sales Calls

March - April
Group Tour Sales Mission
January Trade FAM

Virtual Sales Calls

August
Student Youth & Travel Association
(SYTA) Annual Conference



Stepsto Success

TRAINING PROGRAM

 Key Highlights
» New PHLCVB Partner Bonus Benefit —
specifically designed for tourism - STEPS 10

businesses s SUCCESS

INBOUND INSIDER

International Inbound Travel Association
» No cost to you —included as a value- POWERED_BY ALON

added benefitas a PHLCVB Partner

» 4-Step virtual training series
culminating in a Mini-Marketplace with
This program and all its contents is a copyright of ALON Marketing Group - Copy tuECl._.. ALON Marketing Group for Intemalional Inbound Travel Association (IITA). All Rights Reserved. All
materials were prepared for the promolion of the Inbound Ingider Steps fo Succ ogram. Reproduction in whole or part without wmten permission by ALON Marketing Group is strictly prohibited.
Rece p.t i Ve TO u r O pe rato rS Unauthorized copying will lead to legal action including but not restricted to inju rellel nd punitive damages. |nternatmna| ||'||J0ll|"|d Travel ASSﬂClatlﬂﬂ
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Stepsto Success

TRAINING PROGRAM

« Step #1 Highlights 2=IITA

. o . How Business Flows Through the Travel Trade
> What is the travel trade distribution channel Travel Trade (B2B) Distribution Channel Variations

(Business to Business)

and how to use it to your benefit

» Take advantage of the increased global 7~ Travel Agents (T4
/ Group Leaders (GL)
exposure at no cost until revenue is s_

g e n e r a t e d International/Domestic Tour Operators (TO)

Receptive/Inbound Operators (RO)
Destination Management Company (DMC)

— | ==
— | —
p— | —
— | ——
_— \ T
— \
Tour/ ArtyCultural P Retail/ Event/Festival/ Park &
Attraction Mussum Accomemadation m Transy Sport Recreation

International Inbound Travel Association

» Gain avalue-added extension of your
salesforce through the sales team of your
receptive tour operator partners

© 2022 ALON Marketing Group. All Rights Reserved.

PHLC\/B




Stepsto Success

TRAINING PROGRAM

e =
. Step #2 Highlights =IITA
> Learn how to create a tailored business Tiered/Confidential NET Rates
profile sheet for selling to the international =N
» Develop a competitive pricing structure that
fits with the international travel trade sales
-
C h a I n 30% Below Retail
Stakeholders
» Learn how to incorporate travel trade rates ($100 Retail Tcket)

Pricing your products for reselling through the distribution network

into your current business system

© 2022 ALON Marketing Group. All ights Reserved. International Inbound Travel Association

PHLC\/B




Steps to Success

TRAINING PROGRAM

« SAVETHE DATE: Step #3

> Date:Tuesday, November 22
» Time: 2:00-3:30 PM

» Topic: Product and Operations Strategy

PHLC\/B




QUESTIONS



THANRK

PHLC /B

Philadelphia Convention
& Visitors Bureau
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