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T PHLC /B

Philadelphia Convention
& Visitors Bureau

discoverPHL.com

Step #3: Product & Operational Strategy

Source: PHLCVB . s lo
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Today’s Session
1. Review

2. Product Development

3. Operational Efficiency
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Visibility & Reach When Working with the Travel Trade
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Who
sell
to

Thousands of
Travel Agents

In all countries
around the world

Who
sell
to

Hundreds of

Throughout the
Tour Operators

country and globally

Sell
to

Dozens of

. Based here in the
Receptive

USA major gateways

Tour Operators

© 2022 Alon Tourism Solutions. All Rights Reserved. International Inbound Travel Association
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Deep Dive into the Travel Trade Distribution Channel

LEGEND

Travel Trade (B2B) Distribution Channel Variations
(Business to Business)

Consumers

Buyers

- |
International/Domestic Consumers

Wholesalers

E
DE

Travel Agents (TA)
Group Leaders (GL)

Bed

Banks

International/Domestic Tour Operators (TO)
Unique
Buyer Types
Receptive/Inbound Operators (RO)

Destination Management Company (DMC)

Tou r/ Art/Cultural Retall/ Event/Festival/ Park & BID/

International Inbound Travel Association | THEN
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Working Smart & Preparation

Process of developing your one pager IS HOW you learn to
work with the trade

Your B2B tool to communicate precisely how travel trade SUCCESS IS WHERE
work with you..
 Making it easy for them to resell your products and PREPARATION AND

services efficiently without an endless back and forth OPPORTUNITY
MEET.

Not an advertisement

Bobby Unser
American Celebrity

Things you would not typically share with your consumers
because consumers simply do not need to know such
things

It should answer all their potential questions

—
N
I
-
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Tiered/Confidential NET Rates

Not discounts; Is marketing dollars

Example:

A
$100

Consumers
Buy at Retail Rate
e $90

Travel Agents (TA)

10% Below Retail

Tour Operators (TO)/MICE

: $80
20% Below Retail
Receptive Operators (RO)
30% Below Retail
$70

($100 Retail)

Pricing your products for reselling through the distribution network

© 2022 Alon Tourism Solutions. All Rights Reserved. International Inbound Travel Association
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Back to Costs and What you are Selling:

Let’s consider what the actual cost is to you!

Workshop Exercise:
1. When do you most want and need business?

2. What kind of business?
v FIT, Group, DMC
v" Something new or existing
v/ Custom products - high price point - travel trade mark it up vs. net rate

3. How much business do you want compared to what you have, had in the
past, or need to forecast for?

4. Where do you make the best profit to fill the need periods?
v Other revenue centers

5. Would seeing business in advance be helpful to your operation?

Do you see value in each other as partners?

© 2022 Alon Tourism Solutions. All Rights Reserved. International Inbound Travel Association



Product Development

International Inbound Travel Association



Bookable Product in the Marketplace
in Advance

1. Something tangible the 3rd party buyer can sell
v" Sellable products and services

2. More client types via established tiered rates

_

3. Operationally matched to sell ' » | PENNE
v" How its purchased and work together e | e

4. Fall into the sales cycle
5. Think FIT, GROUP, DMC

6. Existing and/or new

II I A International Inbound Travel Association .




Product Inclusion

Tours/ Arts/Cultural
Attractions Institutions

Retail/
Services

Parks &
Recreation

Accommodations Transport Event/Festival

Heads in
beds

Reap the rewards of ROl on
your tourism marketing
expenditures to travel
shows and travel trade
sales

Shopping is the #1
activity of visitors. Make
sure they know to come
to you before they arrive

New visitors who now
come back because they

learned about the
destination for the first
time

FIT: Systems to receive individual
visitors in advance

GROUP: Bottom line addition to
revenue and profit

3 meals a day?
3 level meal plans

DMC: Special/private events with top All inclusive meal plans

dollar revenue

How do visitors access a
destination, travel once
arrived and onto the
next place? Where do
they park that
motorcoach?

The trend is outdoors,
wellness and sustainable
travel

International Inbound Travel Association
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How Visitors Arrive Impacts

* How you operate

 How you present yourself

* The products and services you create

» Where you sell or go to get that business
 The associations you belong to

 How you sell

* The technology and connectivity you use

* Who you work together with as partners and
resources

S—

* How you track your business and when to expect e
results —
-

© 2022 Alon Tourism Solutions. All Rights Reserved. Internatlona' Inbound Travel ASSOCIatIOH
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How Visitors Arrive - FIT

FIT (Foreign Independent Travelers)

FIT (Foreign Independent Travelers) S T
“ FIT vs

v'Individuals, families, couples, Ageivs Groups vs
INCOME DMC/MICE

Leisure vs |

Business

less than 10 pax
v'Arrive on their own or public

transportation (Fly & Self-Drives) Niche
Markets

v'Arrive pre-paid ~

© 2022 Alon Tourism Solutions. All Rights Reserved. Internatmna' lnbound Travel ASSOClatIOH
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FIT

v'"What is FIT?
v"Why focus on FIT?

v International Travel

© 2022 Alon Tourism Solutions. All Rights Reserved. Internanonal Inbound Travel ASSOCIatIOH



E=1ITA

8: Determine
follow up

7: Provide
training

© 2022 Alon Tourism Solutions. All Rights Reserved.

9: Product
placement

How Does FIT Work with Travel Trade?

1: Send
business
profile/one
pager 2-
Information
collected

3: Send net
rate
agreement

The
Travel Trade

Buyer
Sales Cycle

(repeat)

4: Support
Collected

5: Check &
approve
vouchers

6: Provide
additional
resources

Follow and manage the travel trade sales cycle

International Inbound Travel Association
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What Products are FIT?

v’ Typically, regularly scheduled

v’ Value-adds

v Product development - next generation
v Custom experience - higher price tag
v Upgrades, options, upsells

v Looking towards the future - top trends

- - - 20
© 2022 Alon Tourism Solutions. All Rights Reserved. Internatlonal Inbound TI'BVEI ASSOCIatIOH -
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Accommodation Product Selling

Season Start Season En Days of We Type RETAIL TO Rate
0 Ap
4/1/2023 0/20234 S hurs  MDeluxe Sxxx Sxxx
4/1/2023| o 4/30/2023 Fri-Sat Deluxe | Sxxx Sxxx
4/1/20, 4/30/20:. Sun-Thurs MExecutive Suitel Sxxx Sxxx
4/142023 4/30, i i i SXXX SXXX
0 a
Days Of WEEk 5/1/2023 /31/2023|  Sun-Thu Deluxe Sxxx Sxxx
_ 5/1/. 5/31/2023 FiSat Deluxe SXXX SXXX
/2 5/31/2023 un-Thurs  |Executive Suite Sxxx Sxxx
Sun-Thurs 5/142023 5/31/, Fri-Sat Executive Suite SXXX SxXXX
0 e - Aug
Fri-Sat 6/1/2023 8/31/2023] Sun-Thurs |Deluxe SXXX SXXX
6/1/, 8/31/2023 Fri-Sat Deluxe SXXX SXXX
0 apte he ove he M/ZOB 8/31/2023| = Sun-Thurs |Executive Suite Sxxx Sxxx
6 0 3 0 Fri-Sat Executive Suite SXXX Sxxx
- November 15
9/1/2023 Sun-Thurs  |Deluxe
9/1/2023 11/15/2023 9/1/2023 Fri-Sat Deluxe SXXX SXXX
9/1/2023 Sun-Thurs  |Executive Suite SXXX SXXX
9/1/2023 11/15/2023 9/1/2023 Fri-Sat Executive Suite
9/1/2023 11/15/2023 2023 November 16 — December
11/16/2023 12/31/2023] Sun-Thurs |Deluxe Sxxx SXXX
9/1/2023 11/15/2023 11/16/2023]  12/31/2023]  Frisat  |Deluxe Sxxx Sxxx
Deluxe 11/16/2023 12/31/2023] Sun-Thurs |Executive Suite SXXX SXXX
11/16/2023 12/31/2023 Fri-Sat Executive Suite Sxxx Sxxx
Deluxe 2024 January — March
. . 1/1/2024 3/31/2024] Sun-Thurs |Deluxe SXXX SXXX
EXECUtlve SU Ite 1/1/2024 3/31/2024 Fri-Sat Deluxe Sxxx SXXX
Executive SUite 1/1/2024 3/31/2024] Sun-Thurs |Executive Suite Sxxx SXXX
1/1/2024 3/31/2024 Fri-Sat Executive Suite Sxxx SXXX

—
E—
I
-

International Inbound Travel Association
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Product Creativity -

Accommodation Selling

Consider room allotments and free sell

Stop sells on dates that close out

Cutoff dates that work for you

High demand rates preferred

Room rates; no per person rates

Upgrades; never downgrade

Upgrades the travel trade can sell

Static rates and product/inventory to sell in advance
Decide how you are going to work together

Traditional or dynamic - Ideally both!

X X 8 X X S N X KX K X

© 2022 Alon Tourism Solutions. All Rights Reserved.

Booking period/season, day of week, room type, other variables

Season Start Season End Days of Week Type RETAIL TO Rate
4/1/2022 4/30/2022 Sun-Thurs Deluxe Sxxx Sxxx
4/1/2022 4/30/2022 Fri-Sat Deluxe SxxX Sxxx
4/1/2022 4/30/2022 Sun-Thurs Executive Suite Sxxx Sxxx
4/1/2022 4/30/2022 Fri-Sat Executive Suite SXXX Sxxx

2022 May
5/1/2022 5/31/2022 Sun-Thurs Deluxe Sxxx Sxxx
5/1/2022 5/31/2022 Fri-Sat Deluxe Sxxx Sxxx
5/1/2022 5/31/2022 Sun-Thurs Executive Suite Sxxx Sxxx
5/1/2022 5/31/2022 Fri-Sat Executive Suite SXXX Sxxx
2022 June - August
6/1/2022 8/31/2022 Sun-Thurs Deluxe Sxxx Sxxx
6/1/2022 8/31/2022 Fri-Sat Deluxe Sxxx Sxxx
6/1/2022 8/31/2022 Sun-Thurs Executive Suite SXXX SXXX
6/1/2022 8/31/2022 Fri-Sat Executive Suite Sxxx Sxxx

Calendar Year = April 1 - March 31

International Inbound Travel Association

How are you going to take bookings (email, API, channel managers, etc.)

Work with internal team, partners, competitors and destinations nearby to master it
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FIT Product

C

N

-
]_led't'pro About AlliedTPro Travel Experiences Meet with Us Contact Us Apent Services

Qur portfolio includes a wide array of hotels across North America with a special emphasis on
‘ Mational Parks, luxury hotels, and other unigue properties such as guaint New England inns,
FIT historic plantation homes, rustic wilderness lodges or unique ranches - all carefully selected to
match our clients” needs. In addition to hotels, cur B2B online booking system, Premigre, features
an extensive selection of tours, excursions, transfers, tickets to shows and sporting events, as well
as many other custom services.

To request access to our booking system please fill out this form and we will contact you by email
with further information.

=
L
I
[

Source: AlliedTPro - https://alliedtpro.com/fit/ International lnbou nd Travel Asso(nation
© 2022 Alon Tourism Solutions. All Rights Reserved.
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FIT Product

directours

Le lune & prin dous

Destination

PHILADELPHIA

Our selection

Philadelphia Getaway4 *

e Discover at Yyour own pace an amazing Ci["\"
e 2-dayp
e 4* hotel city centre

s included to discover the city

Choose your departure city and travel time
Flight + hotel + activities

From1499€

New York-Philadelphia Cultural Combined
New York - Philadelphie

¢ A harmonious blend of Art and History in the States
T ties with diffe

w 1t EU‘HC‘_'«F"V&'-ES
¢ l|deal for curious travelers

7 days / 5 nights
Bl Flight + tour + hotels + Pension according to program

from1949€

[
L
I
-

Source: Directours - https://www.directours.com/ |nternaﬁona| Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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FIT Product

[ _ O X

. ${M|Ster|:ly Des vols, hebergements, voitures, séjours ... Et c'est pas fini! Gérer ma réservation Centre d'aide ==

WELCOME TO PHILADELPHIA

Upon arrival, be greeted with one of the fostest customs precessing times on the East Coast ot Philadelphia International Airport (PHL).

As American Airlines’ transatlantic gatewau, Philodelphio plaus an important role in connecting travelers between US. destinations with direct flights from
Paris starting March 27, 2022.

Not only is the experience convenient, but so is the location. Philadelphia International Airport is just 11 miles from downtown Philadelphic and @ 20-minute

train ride, giving you easy aeccess to Philadelphia to start your stay.

| &Y
al /

My
13

For art and history Ioves For shopping enthusiasts

The first World Heritage City in the United States, Philadelphia has 67 You will leave more loaded than when you arrived. Our booming shopping
National Historic Landmarks in what is called the "most historic square districts make Philadelphia a duty-free paradise for clothing and footwear. -

Source: MisterFly - Come and discover Philadelphia (misterfly.com)© 2022 International |nb0und Travel Association
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https://www.misterfly.com/promos/ot-philadelphie

Poll Questions

“Are you clear on FIT and how to set up in your business?”

“With all you have learned, do you think you can more readily
accommodate FIT business into your marketing mix?”

. . . International Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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How Visitors Arrive — Group

Domestic vs
International

FIT vs

Group Visitors (Typically, 10 or more) Age Ve GriupaiE
v'  Purpose or theme Incom DMC/MICE
v" Arrive on a chartered vehicle \
v On atimed itinerary Types of Leisurevs
Travelers Business

International Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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How Visitors Arrive — Group

Addressing these in advance is important because the travel trade are
relying on you to be thorough in teaching them about your business!

=  How your group is arriving

= Timing
= [ogistics
= Safety

= Accessibility

= Intricacies

= Policies

= Special services
=  Group resources

sales knowledge for the operator.

(S—
[
This will aid in delivering a better client experience and T
—

International Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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Toour America

Source: Tour America - Tour America, LLC. International Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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SUGGESTED
ITINERARIES

NORMAL EAST COAST USA TOUR

NYC — PHILADELPHIA — WASHINGTON DC -
NIAGARA FALLS — BOSTON

Day 1 : New York City arrival & half day city tour
Day 2 : Full day New York City tour

Day 3 : NYC — Philadelphia — Washington D.C.
Day 4 : Washington D.C. — Hershey — Corning
Day 5 : Corning — Niagara Falls (U.S. side)

Day 6 : Niagara Falls — Boston

Day 7 : Boston — New York

Source: Tour America - Tour America, LLC.
© 2022 Alon Tourism Solutions. All Rights Reserved.

Day 8 : Shopping at Woodbury Premium Outlets & departure transfer

Algonquin’ =
Provincial =

. Park " Ottawa - e Mfirgreal

74
Oy ¢

*UEH

ELAWARE

2 ,ashingtoﬁoy D
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PHILADELPHIA

N — BIRTHPLACE OF THE USA &

THE CITY OF BROTHERLY LOVE

M Putapzeema
Muszux or Azt
s
||

* INDEPENDENCE HALL
* LIBERTY BELL

2N « CITY HALL
e * LOVE PARK
i ,\”/om;g:mml_ A gl «  “ROCKY” STATUE

u l l | ol |
L isisl ajii |
Q‘\ S Pu::r:lnnu Inprrexpesce Hate
'I:‘\\)\) 19mi ‘

Source: Tour America - Tour America, LLC. International Inbound Travel Association
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PHILADELPHIA

[ Iilalalalaliaiai l
|

Inprrexpence Hate
19mi

Source: Tour America - Tour America, LLC. International Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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PHILADELPHI

Purtavzrrmia
Muszum or Azt

08mi

y
!

| \ /Du.n;..UmVlurrr,
i

“ROCKY” STATUE ?Q T
T 1.0mi

vl

Source: Tour America - Tour America, LLC.
© 2022 Alon Tourism Solutions. All Rights Reserved.
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Group Product

— O X

ED AERICAKTOURS WHO WE ARE WHAT WE OFFER OQUR TECHNOLOGY CAREERS CONTACT
@ H INTERNATIONAL, LLC

Hotels & Lodging Escorted Tours America™ sportation Group Travel

Home == aroup”

North America’'s Group Travel Experts

With-a network of group travel experts strategically based across the continent, ATl is uniguely qualified to plan and coordinate your special

event in any North American destination. For groups of 20 to 2,000 or mare, ATl will design a custom itinerary, including anything from hotel
accommaodations to themed events, transportation to top line entertainment. With our team'’s expertise and relationships, the possibilities are
endless for your group experience in North America. For all Special Group, Event, and Incentive inquires please reach out to us at

groupslax@americantours.com

=
=
—
—

Source: American Tours International, LLC - https://www.americantours.com/ International Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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Poll Question

“Are you currently working with MICE/DMC market?”

MICE/DMC: (Meetings, Incentives, Congresses, Exhibitions/
Destination Management Companies)

. . . International Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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How Visitors Arrive - DMC/MICE

EISHline Ve Domestic vs

DMC (Destination Management \;eepaaz International
VISTLOY S

Company) & MICE (Meeting, Incentive, : % GrE'Jp‘;SVS

Conference/Congress, Exhibition) » DMC/MICE

) Types of: Lelsu re vs

v/ Custom, events, VIP, unique, one-of- Travelers Business
a-kind experiences Niche
Markets

International Inbound Travel Association

© 2022 Alon Tourism Solutions. All Rights Reserved.
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DMC/MICE

v'Products

v/ Service

v Commitment
v'Process/RFP

v Proposals/Templates

. . . International Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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DMC/MICE Product

N, . .
w°$fv5-rmve| Home  AboutUs Expertise Products Contact Us = 1 Book Online

Incentives, Conventions & Events: Developing Creative Incentives And Events
No Program Too Large Or Too Small.

Corporations have long understood the power of incentive programs to

motivate and contribute to their bottom line. With our ability to think outside i d ' pclr these with themed

of the box, and our desire to understand your goals, New World Travel will ining € rie F bonding activities to produce
create an event for you and your clients, which most participants would not

experience on their own. )
SInte Play, which will leave yOUF

Pants with memorigs : >0 thiver on their host companys

A

Specia fOUPS Incentives, Conventions &
Events

Source: New World Travel - https://www.newworldtravel.com International Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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Activities, Tours + Excursions Destination Programs Digital Services Event Planning + Production

Offsite Events & Dining Team building + CSR Themed Events + Decor Transportation Logistics

All Aboard! A Ship Christening Like No
Other

Source: PRA- httpg://www.pra.com/_ International Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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Operational Efficiency

International Inbound Travel Association
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Fulfillment!

Product and Operational Considerations:

v By category of business
v" By type of visitor - FIT, Group DMC  pumm

v' Operational support documents S—
[

International Inbound Travel Association

v Connectivity and technology

© 2022 Alon Tourism Solutions. All Rights Reserved.



Key Aspects to Consider
All Business Categories

New business segment; new operational practices ¥ Juxtaposition of the destination
Policies, systems, organization v' Resources to have and provide
Partnerships v Long haul commitment

Key contact(s)

Internal communication

N N N N NN

|ldentify intricacies based on your vertical of

supplier business

Each Category is Unique

Tours/ Arts/Cultural . Retail/ . Parks & BIDs/
II I A International Inbound Travel Association .




E=1ITA

TOURS DEPARTMENT TOURS DEPARTMENT
001 (123) 456-7820 001 (123) 486-7590
ABC Company tours@abesampany.com ABC Company o o
Ve 3beCampany.com wiw.3beeompany com
ABC Compan
Create rate agreements for 123 Smith SIt::eety Prioi i tions, the followin, ust b i ified and approve:
each tier on your internal rate City, State 01234 Sample Voucher
matrix & to correspond with
. N Office: 001 (123) 456-7890 ) ) N Resemvation and Reimbursement Contact Sheet
the Tiered Pricing and Travel This grid pfesentation of man :
Trade Distribution Chart. Reservations Email: [ours@abccompany.com product & pricing is easy Credit Application (All credit applications are subject fo annual review)
to read & understand. This Signed Agreement [
. DO NOT COPY WORD FOR WORD. Include the
2023 Tour Operator NET Rate Agreement — Valid Now Through March 31, 2024 applicable booking policies, details, & notes that are in
line with how your business will operate with the Travel
Activities Child/Kids {12 and under) . Ex: billing, payment, cancellation policies,
. reservation & confirmation details, etc.
Guided Tours RETAIL RETAIL TO NET BILLING AND PAYMENT
B et Arl Bike Tour 1. Account billing terms are NET 30 Days. Past due accOUNts are sUbjact to 1.5% interast per manth an lance.
2. For accounts over 80 days oulstanding, ABC Company reserves the right to send regrats for future bookings. ABC Company
‘ Sweet Spots Bike Tour will optionally sccept payment by credit card for such future baokings until past due bills are setiled.
‘ T, ke T . Balanoes ssttled with credit eards are subject to 3 xx% reduction in commission.
rhan Farming bike Tour 4. ABC Company's standard procadure is o collect payment for services prior fo or at the Eme the service is received. To better
| Main Straet Eats Walking Food Tour serve your company and clients, we have instituted the sbove mentioned 20 day billing procedure and would appreciate your
diligent adherence so that we may continue to provide your customers with an outstanding experience.
Segway Tour*®
Bicycle Rentals RETAIL RETAIL
— - RESERVATION § AND CANCELLATIONS
Full Day Bike Rental $20.00 (kids bike) | Sxx.00 (kids bike) 1. ABC Company accepls FREE-SELL BICYCLE RENTALS wilh notification. These rentals will be billed upan voucher
$15.00 (child seat) | $xx.00 (child seat) redemption.
2. Al TOUR RESERVATION requests reguire 48-hour advance notification and confirmation of availability with ABC Company
Kay Notes: and are billed basad upon this confirmation. Once reservations are made and confirmad by ABC Company to the operstor,
*Segway participants must be st lesst 12 years ofd snd 100-260 lbs. (45 kg-117 kg) with s parent or 18 years old on their own. staffand bicycles will be sssigned and taken aut of tour invantory. Please email FIT reservations to tours@abecompany.com.
*Forinfants on Bike Tours - only psy for the costof a bsby seat rental, not the full price of taur - $10 3. In the event of a cancelled tour or rental, written or vertal notification must be received at least 24 hours in advance. *No
Bike four prices inciude bACIIENTSIEREY sna waler Lotfe Shows" for reservations that have been confrmed directly with ABC Company for which inventory has been assigned will
Siweet Spots & Main StrecQURUEIERIde: food tastings. | o important key notes that require full payment. Please e-mail all cancellations to tours@abccomoany.com
W] the Travel Trade buyers should 4. Private Groups and Large Group Reservations of 10 or more riders must ba made at least 48 hours in advance by calling 001
be aware of. (122) 456-7800 or emailing tours@abosompany.com. Rates will be dependent upon group size and customization of tour.
Ex: minimums, ages & age 5. Cenfidentiality - These provided NET rates ars confidential and may not be disclosed to 2ny ather individual or company.
jons, dress code and
Company Name Company Address policies, meals, inclusions, etc.
PASSENGER VOUCHER REDEMPTION INSTRUCTIONS
Please call 001 {123) 458-7800 at least 48 hours before desired tour date to confirm reservation and pravide height information. On the
_ day of tour, pleasa arrive 15 minutes early to tour departura point with printed voucher and photo 1D
Company Phone Company Fax
- _ Authorized Name (Printed) Signature
Primary Account Contact Name Primary Account Contact Title
Primary Account Contact Phone Primary Account Contact Email Date
Thank you!
The footer chould display the The ABC Company team looks forward to showing
tiered pricing code offered to your clients an amazing time!
/ keep the tiered rats clear.
2023/24 TO Agreement — ABC Company 2023/24 TO Agreement — ABC Company
Thiz program and all i contants is & capyright of Alon Tourism Selutizns - Copyright © 2022 Alza Taurism Sclutions for Intarmational Inound Travel Assaciatian
{IITA). All Rights Reservad. Al rials wars prepared for ha promatian of m. Rapracuction in whole or part without
written parmission by Alan Tourism Solutions is strict ghibitad. Unauthari = 0 induding but not restricted to injunciva ralief and
- Pags 1af2 ight © 2022 Alon Towrism Salutions for Intar al Inbound Traval Assar an (ITA]. Al Rights Raservad. 2of2
International Inbound Travel Association
© 2022 Alon Tourism Solutions. All Rights Reserved.
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Reservation and Reimbursement
TOURS DEPARTMENT
001 {123) 4567890
ABC Company T
WWW_SDOCOMpPANY. GO
Reservation and Reimbursement Contact Sheet
The information on this form i required and must be d before ions will be d and i d.
Please email completed forms and direct all i to tours@abecompany com or 001 (123) 456-7890.
How the travel trade buyer
will send reservations.
RESERVATION INFORMATION: -
) . 'l v
RESENZTIDI‘I.I"ID‘lI‘ﬁ.C.alIUI'IS (ar) Confirmation required: Voucher:
requests arrive via: N Paper
E-Mail o ) Digital/Mobile
Yes, via E-Mail L
N/A, Free-sell No voucher, name given in advance
REIMBURSEMENT: Include options on how your business |
Billing: can accept reservations & payment that
Automatic = You do not need to send us an invoice ::L:'I:n;:lﬂ‘:zw.&w;.::men wil
Send an invoice
Is proof of vauchers required? O Yes [
Send Invoices via: Paym j Sample Company Accoul mber
Mail Ui Chex (if assigned W;ﬂ; - O NIA
E-Mail I Dire
1 Wire 55 to submit invoices:  N/A
Invoice/Billing Point of Contact:
Name:
Phone: E-Mail
E-Mail:
SUPPORT CONTACTS:
Accourtng and Rasorvton Guest Shangesto Product Listnge,
Reconciliation Redemptions R‘ Blackout Dates, atc.
Name \ \
These provide you key contact
information for the travel trade buyer
Phone company when there are questions or
hi in your prods ice.
E-mall |
Pay All invoi yable within thirty (30) days or subject to 1.5% interest penalty per month
This pragram and allits contents is a ecpyright of Alon Tourism Sohutions - Copyright © 2018 Alan Tourism Solutions for internatiansl inbound Travel Assaciation (IITA). All
Rights Beserved. All materials were prepared for the prematian of the Inbound Insider Steps to Success prgram. i whae ar par
permissian by Alan Taurism Salutions i strictly prohibited. Unauthorized capying willkead to legal action including but not restricted to injunctive relief and puritive
damages.
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How the Travel Trade are Selling You

v" Brick & mortar stores

v Product & contracting departments

v' B2B & B2C tour brochures/catalogues
v' Confidential tariffs

v Websites

v' Call centers

v Online (OTA)

v" Advertising via Sunday reader circulation
v" Consumer tradeshows (USA pavilions)

v Mailings

v Newsletters

International Inbound Travel Association
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Engage with the Travel Trade

Local, State, Regional, National FAMs & Site Inspections Build relationships

Your product, service, or destination

PHLC VE
oo Keep it simple
Pennsgbjama
_ _ _ . Resources galore
Build Your Relationships Travel Media Resources
MEDIA
US.TRAVEL  s=JTA %W
.................................... P“Ess “ELERSE RA| ; /
/ ol @ I+'s the easy part
o‘../.r
VUSA S

It is up to you to have a plan to build your relationships
and communication with the Travel Trade

International Inbound Travel Association
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Save the Date

Virtual Mni Marketplace

Tuesday,
December 13t 2022

v’ Present your one pager and have conversation with buyers
v" Sign up for the session

v’ Prepare your material

v" 3-minute presentations

International Inbound Travel Association
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The Travel Trade are Looking for YOU!

Your place to meet the leading U.S. Inbound Operators!

IITA @ 2023 Business Appointments
SU T Education and Industry Updates

SAN DIEGO ¢ CALIFORNIA LOTS Of Networklng

Affordable * Intimate * Effective

February 12-15, 2023

InboundTravel.org/Summit

- - - 48
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S=1ITA IITA Membership

** Special Offer **

Because you attended the Steps to Success program sponsored by
Philadelphia CVB you are being afforded a fantastic opportunity!

25% Discount on [ITA Membership
(through FY23)

DMO (City/CVB) and Suppliers (Individual Property):
$695 membership LESS 25% = $525
DMO (State/Region) and Suppliers (Multiple Properties):
$995 membership LESS 25% = $750

This discount is available through December 15.

DMO (City/CVB) APPLY HERE!
DMO (State/Region) APPLY HERE!
Suppliers (Individual Property) APPLY HERE!
Suppliers (Multiple Properties) APPLY HERE!

If you have any questions, please reach out: Kim.fisher@Qinboundtravel.org
JOIN NOW!
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https://inboundtravel.glueup.com/membership/3830/apply/
https://inboundtravel.glueup.com/membership/3832/apply/
https://inboundtravel.glueup.com/membership/3834/apply/
https://inboundtravel.glueup.com/membership/3836/apply/
mailto:Kim.fisher@inboundtravel.org

