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Audience growth
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Engagements
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In 2022, overseas arrivals to Pennsylvania 
outperformedthe national average. 



2022 GLOBAL MARKETS EXCEEDING EXPECTATIONS

85% 75% +11% +43%
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National Travel Trends & Outlook

Philadelphia Travel Trends & Outlook
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US travel spending beat 2019 numbers for the fourth consecutive month

National Travel Indicators
December 2022 and YTD



And there’s plenty of momentum across various industry metrics

National Travel Indicators
2022



Consumers feeling uneasy
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Job growth continues at a more tempered pace
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We are headed toward a recession in Q2

Why?

• Persistently high inflation

• Aggressive Fed monetary 
policy tightening

• Negative spill-over effects from 
slower global activity

• Weaker corporate earnings 

…will weigh on consumers' and 
businesses' willingness to spend



The recession will be mild by historical standards

-1.0%

Why?

• Household balance sheets are 
in great shape and debt service 
burdens are low. 

• Nonfinancial corporate 
balances are strong

• State and local governments 
are flush with cash. 



Quite a bit of 
variation is evident in 
the GDP-hotel room 
demand relationship

What have the last three “normal” recessions looked like?
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Recovery is accelerating worldwide
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International travel to the US made notable progress in 2022

Source: Tourism Economics (forecast released December 2022)

Forecast

Total International Visits to the US
Forecasted recovery, relative to 2019 (index, 2019 = 100)



US is seeing recovery from all markets
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Western Europe within touching distance of full recovery in 2023

Note: Americas = Canada and Mexico

Source: Tourism Economics (forecast released December 2022)

Total International Visits to the US
Forecasted recovery, relative to 2019 (index, 2019 = 100)



Spending is recovering at a slower pace than visits

Source: Tourism Economics (forecast released December 2022)

Forecast

Total International Spending in the US
Forecasted recovery, relative to 2019 (index, 2019 = 100)



Western Europe driving recovery in spending

Note: Americas = Canada and Mexico

Source: Tourism Economics (forecast released December 2022)

Total International Spending in the US
Forecasted recovery, relative to 2019 (index, 2019 = 100)



35

National Travel Trends & Outlook

Philadelphia Travel Trends & Outlook

1

2



PA travel spending is trending closely to the national average

Source: Tourism Economics



PA overseas travel recovering faster than the national average 

Overseas Arrivals
Visitor arrivals to US and Pennsylvania, % recovered vs 2019 (index, 2019=100)

Source: NTTO (based on port of entry location)



And seasonality is back! 

Source: NTTO (based on port of entry location)

International Arrivals to Philadelphia
Visitor arrivals to Philadelphia



Philadelphia gained its market share back

Source: NTTO (based on first intended address only)

Market Share of Overseas Arrivals to the US
Philadelphia region

0.8%

0.3%

0.8%

2019 2021 2022

Western Europe gained 
market share of visits to 

Philadelphia (43% in 2022 
vs 38% in 2019) while Asia 
went from 35% in 2019 to 

23% in 2022.



¼ of all overseas visits to Philadelphia was from the UK in 2022

Source: Tourism Economics

2022 Top Origin Markets
Philadelphia region, total visits and % change vs 2019



Europe to lead the charge for overseas travel recovery 
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Europe will lead the recovery –
reaching 87% of 2019 levels by 

2024



Western Europe to recover first of the key source markets 
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UK is expected to be the first of 
the Top 5 Markets to recover to 
2019 levels – fully recovering by 

2024



International visits to reach 1M by 2024

In 2019, overseas visitors 
represented 55% of inbound 

visits to Philadelphia and ¾ of 
total spend.

Note: 2019-2021 actuals; 2022-2026 forecast
Source: Tourism Economics



International spend will recover a year sooner than visitation

By 2024 total International spend 
will exceed $833M, beating the 

$832M spent in 2019

Note: 2019-2021 actuals; 2022-2026 forecast
Source: Tourism Economics



International Room nights to fully recover by 2025

Led by Canada’s recovery, total 
International room nights will 

reach 2019 levels by 2025. 

Note: 2019-2021 actuals; 2022-2026 forecast
Source: Tourism Economics
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A mild recession is likely in 2023

Inflation and higher interest rates will leave a mark, but strong balance sheets should 
limit the downside

Travel is uniquely positioned for this downturn
• Households (and businesses) are in a fiscally strong position
• Pent-up demand is prioritizing travel
• Business travel continues to rebuild

Philadelphia outlook

• Demand will continue to reclaim ground in 2023

• International Visitors are expected to recover to 71% of 2019 levels in 2023 (908K)

• Top Overseas markets in 2023 are anticipated to be the UK, Germany, and India

• China is expected to be slowest to recover but will rank in top-5 for visits and 
spending in 2023

1

2

3

Summary
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Market Update: UK, Germany, & France
IN FOCUS FOR FISCAL YEAR 2023

UK INDIA CHINA DOMESTIC
Group Tour

FRANCEGERMANY



Global: Media Arts FAM 
Total Stories: 35 | UK, Germany, France, Italy, India



Europe: Social Media
CAMPAIGN HIGHLIGHTS

France Tik Tok Campaign:

• 1.8M impressions

• 550,000+ people reached

• 2,000+ clicks



Europe: Social Media
CAMPAIGN HIGHLIGHTS

UK Facebook & Instagram Campaign:

• 150,000 impressions

• 69,000 unique users

• 13,700 engagements



Europe: Marketing

• 12 Campaigns Planned:

• UK
• Ireland
• France
• Germany
• Switzerland

• Goal: Driving Bookings into Philadelphia

CAMPAIGN HIGHLIGHTS (JAN – MAY 2023)

Featured PHLCVB Partners: Philadelphia Museum of Art, The 
Barnes Foundation, The Franklin Institute, Philadelphia’s Magic 
Gardens, Mutter Museum, Eastern State Penitentiary, Reading 

Terminal Market, Laser Wolf, Royal Boucherie, Vetri Cucina, Sonesta 
Philadelphia Downtown, Wyndham Philadelphia Historic District, 

Hilton Philadelphia Penn’s Landing, Philadelphia International Airport



Europe: Driving Demand
THROUGH GLOBAL BRANDS

THE MICHELIN GUIDE (US Cities): 

• New York City

• Washington, D.C.

• San Francisco

• Chicago

• Los Angeles

• Philadelphia*



Europe: Sales Events

UK + IRELAND
SALES MISSION

HIGHLIGHTS: JANUARY – MARCH 2023



Europe: FAM Tours
TOUR OPERATORS & MEDIA

Global Receptive Tour Operator FAM
March 1 – 3, 2023

UK Trade FAM
March 23 – 27, 2023

France Trade FAM
April 16 – 20, 2023

France Influencer FAM
June 2023

Germany Trade FAM
June 2023

GET 
INVOLVED
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Market Update: India
IN FOCUS FOR FISCAL YEAR 2023

UK INDIA CHINA DOMESTIC
Group Tour

GERMANY FRANCE



India: Destination Training
NEW DELHI – DECEMBER 2, 2022



India: Sales Events

INDIA
SALES MISSION 

EXTENSION

MARCH 2023

Brand USA India Sales Mission



India: Marketing Campaigns
CAMPAIGN HIGHLIHGTS (JAN – JUNE 2023)

Brand USA Multichannel 
Inspirational Destination Content
March – May 2023

Consumer Inspiration
Trip Planning Call-to-Action
March – May 2023

Tactical Booking Co-Op
Booking Trip Call-To-Action
April – May 2023



Market Update: China
IN FOCUS FOR FISCAL YEAR 2023

UK INDIA CHINA DOMESTIC
Group Tour

GERMANY FRANCE



China: Restart of Travel
DEMAND FOR INFORMATION

VISIT REQUIREMENTS HEALTH & SAFETY NEW DEVELOPMENTS

What to expect from a visit Policies in place to safeguard visitors What’s new with you?



China: Top Receptive Tour Operators
REENGAGE WITH THE MARKET

Ctrip / Trip.Com Jupiter Legend America Tours International 



ANNIE JIRAPATNAKUL
Global Tourism Sales & Services Manager 



Market Update: Domestic Group Tour
IN FOCUS FOR FISCAL YEAR 2023

UK INDIA CHINA DOMESTIC
Group Tour

GERMANY FRANCE



National Tour Association (NTA) 
Travel Exchange
Dates:
November 13 – 16, 2022

Partners:

• Faith and Liberty Discovery Center

Appointments: 29

• Top FAQs:
1. Step-on Guides
2. Group-friendly Hotels
3. Group-friendly Restaurants
4. Evening Activities
5. Performance Venue Options



American Bus Association 
Annual Marketplace
Dates: February 4 – 7, 2023

PHLCVB Partners:

1. The Barnes Foundation

2. Eastern State Penitentiary

3. Faith and Liberty Discovery Center

4. Fashion District Philadelphia

5. Historic Philadelphia, Inc.

6. Holiday Inn Express Philadelphia Midtown

7. Museum of the American Revolution

8. National Constitution Center

9. Penn Museum

10. Philadelphia Flower Show



2025: PHILADELPHIA IS THE HOST CITY

American Bus Association 
Annual Marketplace



Domestic Group Tour: Sales Events

CANADA
SALES MISSION

FEBRUARY – JUNE 2023



Domestic Group Tour: Marketing
FY23 Advertising Campaigns

Publications: 

• Group Tour Magazine

• Youth Travel Planner Magazine

• Group Travel Leader

• Teach & Travel Magazine

• Leisure Group Travel

Dates:
Summer 2022 – Spring 2023 

FISCAL 2023



Domestic Group Tour Highlights
CALENDAR YEAR 2023

February

March

April

June

August

September

November-December

Travel Alliance Partners (TAP) 
Dance Conference
Canada Sales Mission

Pennsylvania Bus Association 
(PBA)

Group Tour Operators FAM

American Bus Association (ABA) 
Marketplace 2023

Student & Youth Travel 
Association (SYTA)

Maryland Motorcoach Association 
(MMA)

National Tour Association (NTA) 
Travel Exchange
Ontario Motor Coach Association 
(OMCA)
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