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11 consecutive months of travel spending expanding

US Travel Indicators

July 2023
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Travel Spending Air Passengers Overseas Arrivals
(Tourism Economics) (TSA) (NTTO)

2+2.3% 2 +0.8% v -21.6%
July vs. 2019 July vs. 2019 July vs. 2019

2 +3.5% 2 +0.4% ¢ -27.0%
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Hotel Demand
(STR)

¢ -3.3%

July vs. 2019

¢ -1.5%

YTD vs. 2019
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Short-term Rental Demand
(AIRDNA)

2+32.7%

July vs. 2019

2 +40.2%

YTD vs. 2019
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US air travel is holding

Air Passenger Volume
% of 2019 level
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Airfares remain below long-term prices

Average domestic airfare

$600
3500 A ANAR AN

D_An - $468 - - 0

T T « Airfares in June were 21%
$400 below May 2022 peak.

$352
$300
= Airline fares (CPI) Long-term average
$200
$100
$0
1995 2000 2005 2010 2015 2020

Note: Graph is based on Consumer Price Index measure of airfares, set to level of average airfare based on Bureau of Transportation Statistics average
domestic airfare in 2005. Most recent data point is 2023 Q2
Source: BLS; BTS; Tourism Economics
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But we are starting to see signs of weakness

Travel Indicators
% change relative to same month vs. 2019

Aug Sep
Travel Spending (Tourism Economics) -1% 7%

Air Passengers (TSA) -11%  -5%
Overseas Arrivals (NTTO)
Hotel Demand (STR) -5% 2%
Top 25 Group Hotel Demand™ (STR)

Short-term Rental Demand (AIRDNA)

National Park Visits (National Park Service)

Oct

4%

-6%

-1%

Nov

3%

-5%

-2%

Dec Jan
6% 4%
-8% 0%

1% 0%

-35% |

Feb Mar Apr

5% 4% 4%

3% -1% 0%

0% -1% -2%

May

3%

-1%

Jun

3%

1%

Jul

2%

1%

-3%
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PA travel spending tracking closely to national average

Travel Spending

Pennsylvania vs U.S. total, % change vs 2019

20% |
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0% ----ﬁ -------------------------------------------------------------------------------------
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Source: Tourism Economics
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Philadelphia room demand approaching 2019 levels

Hotel Room Demand
Center City Philadelphia, % recovered vs same period in in 2019 (index, 2019=100)

120 2023 YTD +14%

ahead of 2022
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Philadelphia room rates have remained strong

Hotel Average Daily Rate (ADR)

Center City Philadelphia, % recovered vs same period in in 2019 (index, 2019=100)
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And room revenue pacing close to 2019

Hotel Room Revenue

=100)

Center City Philadelphia, % recovered vs same period in in 2019 (index, 2019
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Philadelphia airport activity nearly back to 100%

Philadelphia Air Passengers

TSA PAX counts, % recovered vs same period in in 2019 (index, 2019=100)

120 2023 YTD +15%
ahead of 2022
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Unemployment remains historically low

US: U-3 unemployment rate
%

16
14

12

5.0%
2019 range Aug:

3.4% 35% SN

2 T T T T | T
1963 1973 1983 1993 2003 2013 2023

Source: Oxford Economics/Haver Analytics

&) TOURISM ECONOMICS



Yet, consumers are feeling (tempered) unease

US: Consumer surveys

3 mo. avg . _ 3 mo. avg
120 - —Consumer Sentiment, LHS (U. of Mich) ~ 160
—Consumer Confidence, RHS (Conference Board)

110 - 140
100 120
90 - 100
80 - 80
70 60
60 - 40
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Source: Oxford Economics/Haver Analytics
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The culprit? Inflation

US: Breakdown of CPI by components
PPT contribution to headline CPI inflation

10
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ElFood
BNEnergy

Bl Core goods
ElCore services
—Headline CPI, % y/y

Prices in August were 3.7%
higher than a year earlier

Core prices were 4.3%
higher
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Inflation has taken a bite out of disposable income

Personal income
Index (January 2020=100)

140
130
120

. 117

Nominal

110

Real 103
100

Index: January 2020=100
90
80
Jan Apr Jul Oct Jan Apr Jul Oct Jan Apr Jul Oct Jan Apr
2020 2021 2022 2023

Note: Disposable personal income, seasonally adjusted. Most recent data point is April 2023.
Source: BEA; Tourism Economics
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Housing market slammed by higher interest rates

US: 30-year mortgage rates US: Pending and existing home sales
% Index, 2001=100 000s
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Source: Oxford Economics/Haver Analytics
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And households are taking on some debt

US: Outstanding consumer credit
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Source: Oxford Economics/Haver Analytics
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Saving rate historically low and falling again

US: Personal saving rate
% disposable income
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Payments of student loans surged, and will eat into excess savings

US: Treasury receipts from the Department of Education

weekly totals, $bn

4.0

3.9

3.0

2.5

2.0

1.5

1.0

0.5

0.0

Sep19

Source: Oxford Economics/Haver Analytics

I T T T T

Mar20 Sep20 Mar21

Sep21

T T |

Mar22 Sep22

Mar23

Sep23

&) TOURISM ECONOMICS



Tighter credit conditions will take a toll on the economy

US: Lending standards & durable goods consumption
Net % of Banks
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Expect a squeeze on lending
standards that constrains
consumer spending.
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Manufacturing is on a weak footing

US: Contribution to ISM Manufacturing

Index; above 50=expansion
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Likely recession in late 2023

US: GDP Forecast

% annualized Mitigators
81 ., s Forecast 1. There are no glaring
7 balance sheet imbalances
6 2. Labor market impacts will
> be modest
4
3 .
2

Q1- Q2- Q3- Q4- Q1- Q2- Q3- Q4- Q1- Q2- Q3- Q4=4Q1- Q2- 21 22 23 24

21 21 21 21 22 22 22 22 23 23 23 23 24 24
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Household balance sheets remain strong

Household debt service Household net worth
Financial obligations as ratio to disposable income In trillions, real
$140
20%
$120
18%
$100
16%
$80
14%
$60
12%
$40
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 202
Note: Quarterly data through 2023Q1. Financial obligations ratio is the ratio of household debt payments, and Note: 2020 dollars. Quarterly data through 2023Q1. Net worth of households and nonprofit organizations. Measures
payments such as rent and auto leases, to disposable income. Source: Federal Reserve, NBER assets such as housing and financial assets, minus liabilities. Source: Federal Reserve, NBER
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Labor markets remain tight

Available jobs versus available workers

Millions
Available jobs
170
Available workers
160
150
140

2002 2004 2006 2008 2010 2012 2014 2016 2018 2020 2022

Note: Available jobs are employment plus openings. Available workers are the labor force. Data through
May 2023. Seasonally adjusted. Grey shading indicates recessions. Source: Bureau of Labor Statistics

Unemployment rate will
only reach 5.1% in 2024
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“Air travel demand is strong and the consumer
Is in good financial shape, particularly the

premium consumer base that we target.”

Delta 2023Q2 earnings call
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What have the last three “normal’ recessions looked like?

Hotel demand during recessionary periods
Year-over-year %, quarterly peak-to-trough

1%
0%
-1%
2%
-3%
-4%
-5%

-6%
7% m US Hotel Demand

0.2%

-7.0%
-8%  mGDP
9% - -8.8%
-10% -
1991 2001 2009

Source: STR, BEA

%w‘ TOURISM ECONOMICS



Leisure Travel




Post-pandemic. Bounce back to normal?

Consumer spending
Real

$14
$13
$12
$11
$10

$9

2017 Jan 2018 Jan 2019 Jan 2020 Jan 2021 Jan 2022 Jan 2023 Jan
Note: Seasonally adjusted, annualized, in trillions, 2012 dollars. Monthly data through April 2023. Source: Bureau of Economic Analysis
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Consumer spending is not “normal”

Share of consumer spending

Three-month moving average, recent share in label

75%

70%

Services 66.7%

65%

60%

2010 2012 2014 2016 2018 2020 2022

Note: Nominal. Seasonally adjusted monthly data through June 2023.
Source: Bureau of Economic Analysis

US retail sales
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“Macroeconomic weakness is being offset with
the countertrend of consumer spending

continuing to rebalance back to services.”

United Airlines, 2023Q1 earnings call
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Question: Which best describes how excited you are about
LEISURE TRAVEL in the NEXT TWELVE (12) MONTHS? (Please
answer using the 11-point scale below)

Record High Excitement

More excitement

“The consumer is generally holding
up well and our forward bookings

remain solid.”

-
c
@
=

£
S
H
]
v
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=

Average score: 11-point scale Marriott 2023Q2 earnings call

mmmmmmmmmmmmmmmmmmmmmmmmm

May 6-8
13-15
20-22

> >

April 23-25

April 30 - Moy 2
Ma
Ma

November 15-

Destination ¢Ana lysts

& TOURISM ECONOMICS



Travelers are shrugging off inflation

Inflation will Greatly Impact Decision to Travel in Next Six Months

% of travelers

35%

30%

30%

25%

20%

15%

10%

5%

0%

1-Jan

Source: Longwoods International

29%

1-Feb

32%

27% 28%
o
0,

1-Mar
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1-Jun

23%

1-Jul
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Excess savings are buffer

US: Excess savings and savings rates
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“Travel demand remains
strong in what appears to
be a more structural post-
pandemic environment of
people prioritizing travel
above most other

categories of spend."

Expedia, 2023Q1 earnings call
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Planning Leisure Travel Within the Next 6 Months

Slippage evident among lower income earners (MMGY)
% of American Consumers

[ee]
|| \‘§ |‘||||| | |||||||| |||||||‘

<$50K $50-$99K $100-$149K $150K-$249K $250K+

78%
1%
82%

Quarter of Survey
Light gray bars represent the ave
2021 Q2 | 2021 Q3 12021 Q4 WM2022Q1 W2022Q2 MW2022Q3 MWM2022Q4 MW2023Q1 m2023Q2 survey respondants

%Toumsm ECONOMICS



Business
Travel




We have leapt ahead to a new way of working

Percentage of paid full days worked at home since 1965

60%

40%

28%

20%

I

1965 1970 1975 1980 1985 1990 1995 2000 2005 2010 2015 2020

0%

Note: Most recent data point is May 2023.
Source: Barrero, Jose Maria, Nicholas Bloom, and Steven J. Davis, 2021. "Why working from home will stick,"
National Bureau of Economic Research Working Paper 28731.

34% of travelers plan to travel as
they work remotely.

Longwoods International
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Most fully remote workers meet with colleagues in person

Do you ever meet with your coworkers in person?
Sample: Workers who were fully remote last week

58% of fully remote workers meet their

Twice or more per month 30% colleagues in person at least quarterly

Once per month 15%
Once per quarter 13%
About once per year 11%

Never

31%

Note: June 5, 2023 research release. Source: Barrero, Jose Maria, Nicholas Bloom, and Steven J. Davis, 2021. “Why
working from home will stick,” National Bureau of Economic Research Working Paper 28731. www.wfhresearch.com
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Business travelers expect to take more trips in the next 6 months

Business Trip Count by Purpose of Trip

Business Travelers expected trips per month over the next 6-months
2022 Q2 0.7 | 2.1

2022 Q3 | 1.8

2022 Q4

0.6 |z.o -

B customer & Stakeholder meetings [l Conferences and trade shows Internal meetings

Source: Tourism Economics; U.S. Travel Association; and J.D. Power
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“As we look to the back half of the year, we expect
continued strength driven by recovery in international

markets, business transient and group demand.”

Hilton, 2023Q2 earnings call

% TOURISM ECONOMICS



Group

Travel

NS S SO

RS [ O SIS S oSS,

L.‘ B- .-h B Ik L
I =T U



Group bookings have gained traction in 2023

DMO/CVB Group Bookings

Hotel room nights contracted during most recent months
3-month rolling average, % change from 2019

22%
20% II
s I Il_lll__lll_lll
-20% ||IIIIII| II
-40%
-45%
Jan-21 Jul-21 Jan-22 Jul-22 Jan-23 Jul-23

Source: Simpleview CRM (250+ U.S. DMOs)
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More than 2 of meeting planners remain optimistic about the future

Meeting Planner Outlook

How the outlook for recovery has changed among meeting planners the past six weeks

22 ™ S 255 «———— Omicron

Mar-22 kS 1 75%

Jun-22 20% 48%

Aug-22 14% 62%

Oct-22 16% 23% < Recession fears
Dec-22 13% 59%

Feb-23 12% 27% 61%

57

B Less Optimistic B nNo Change More Optimistic

Source: Northstar Meetings Group and Cvent (Meetings industry PULSE survey), as of June 2023
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Major markets are back in popular demand

Event Planner

Where are you experiencing increased demand for
meetings, events, and incentive programs?

54%

38%

Major Cities and City Centers Regional Cities

Source: Northstar Meetings Group and Cvent (Meetings
industry PULSE survey), As of June 2023

Event Attendees

How many in-person attendees do you expect in 2023 for
your average meetings vs your 2022 results?

26%
17%

21%
18%
l )

<50% 51-75%  76-90% 91-100% 101-110% =110%

7%

Attendance vs. Last Year

As of June 2023
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International
Travel




Outbound recovery is well ahead of inbound

Inbound and Outbound Travel Spending

Millions of dollars, seasonally adjusted

140% em|nbound == (Qutbound

120% 115%

100%
82%

80%

60%

40%

20%

0%

Jan-20 Jan-21 Jan-22 Jan-23
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The rightsizing of this will boost the US industry

U.S. International Travel Trade Balance

Millions of dollars, seasonally adjusted
Exports minus imports

30,000
20,000 o $47 billion difference between
10,000 2019 and 2023 at current
’ performance rates
(10,000) Implies 38 million room nights
(20,000) (21,697 (21,445 (2.9% of 2023 room demand)
(30,000)

2019 2021 2022 2023*

* Assumes deficits consistent with first 4 months
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International inbound is gaining momentum

International Visits & Spending
Philadelphia, index (2019=100)

130 124

(10) 2020 2021 2022 2023 2024 2025 2026

I Total International Visits mmm Overseas Visits —Total International Spending
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(1111

International inbound business from Latin America is pacing
strong. European travel ...continues to build ...creating
opportunity. And perhaps most significantly, ...we believe
inbound travel from Japan, Korea and eventually China will

yield positive returns for our business."

Hertz, 2023Q1 earnings call
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Center City Philadelphia

Hotel Lodging Forecast

Forecast as of August 2023




Center City Philadelphia Hotel Forecast

Center City Philadelphia Hotel Forecast

Indicator 2022 2023 % Chg % Chg vs
YOY 2019

Occupancy 56.5% 61.2% 8.2% -19.9%
ADR $214.62 $219.74 2.4% 8.9%

% Chg YOY % Chg vs
2019

RevPAR $121.35 S134.38 10.7% -12.8%
Supply (daily) 13,956 14,135 1.3% 10.8%

Demand 2.9M 3.2M 9.5% -11.3%
Room Revenue | S618M S693M 12.2% -3.4%

*Leap year
Source: STR (history); Tourism Economics (forecast as of August 2023)



Rates remain elevated despite new supply suppressing occupancy

Center City Philadelphia Hotel Forecast
% recovered relative to 2019, Index (prior year=100)

forecast
140

v

121

120

100

80

60

40

20

2020 2021 2022 2023 2024 2025
B OCC mADR M RevPAR

Source: STR (history); Tourism Economics (forecast as of August 2023)



Demand and revenue expected to increase albeit at a slower rate

Center City Philadelphia Hotel Forecast
% recovered relative to 2019, Index (prior year=100)

forecast
140

v

119

120
107
100
80
60

40

20

2020 2021 2022 2023 2024 2025

B Demand B Room Revenue

Source: STR (history); Tourism Economics (forecast as of August 2023)



Leisure nearly “back to normal”, business and group still recovering

Center City Philadelphia Hotel Forecast

Indicator 2022 2023 % Chg % Chg vs
YOY 2019

Corporate Transient ' 852,800 992,500 16.4% -14.2%
Leisure Transient 989,000 1,121,200 13.4% 0.1%

% Chg YOY % Chg vs
2019

1,077,200
1,132,300
Group 903,900 906,400 0.3% -20.1%
Contract 134,500 134900 0.3% -7.8%
Total 2.9M 3.2M 9.5% -11.3%

961,300
143,400
3.3M

*Leap year
Source: STR (history); Tourism Economics (forecast as of August 2023)



Forecasting a “new normal”

1. Consumers shift spending back to ngogq?oo?Otel room demand

services to boost leisure travel -~

2. Business and group travel continues to o

rebuild toward 2019 volumes
100

3. International continue to grow in 2024

90

80 ¢ ”\/

4. While growth rates may slow down,

visitation will continue to increase

70

60
00 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24

) Note: Real GDP, seasonally adjusted.
% TOURISM ECONOMICS Source: BEA; STR; Oxford Economics
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Citywide Sales Strategy Project

Develop a strategic approach to securing citywide
conventions, that aligns with our hotel partners and the
Pennsylvania Convention Center objectives.

» Assessment

* Three Collaborative Sales Strategy Workshops with
stakeholders.

> Define success
> Understand the Universe of Events
> Event Scoring

 Consensus on the right business for Philadelphia.




CEMA Corporate Focus Group

Corporate Event Marketing Assoc.

> Understand Corporate Event Strategists | CEMA
impressions and perceptions for Philadelphia. SUMMITE

.~ Focus
- Group

> Validate or dispel assumptions and uncover sales &
marketing opportunities to this audience.

» Gather information on what current pain points planners AL NS
experience and actionable insights on tools they could G oa
use.

PHLCVB



International Sales Efforts
MICE Markets

. International Congress &
IMEX Frankfurt PCMA Convening EMEA Convention Association (ICCA)

[ |
oF
® | CONVENING ME'
II ex \ 20 - 22 SEFPTEMEER

2023 | COPENHAGENM

FRANKFURT o
23-25 MAY 2023 l ‘E’%
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PHLCVB Customer Advisory Board

* November 14-15 @ the Philadelphia
Marriott

« Hosted twice annually
* Focus on Corporate Event Marketers

« 21 new invitations distributed
> 12 have accepted
> 4 have declined

* Let us know if you are interested in hosting

PHLCVB




Business on the Books

All events, 2023-2030
CITYWIDES BY YEAR

Corporate SMERF m Definite Tentative

Trade Show 3.2% 2.1%
4.9%

Trade/Business/Commercial
13.2%

6
1
2,528,384
Definite Rooms ABEN
52.9%
2
SPORTS 6
23.7% 20 20
18
13 3 2
Citywide Events: 101 5 5
All Events: 503
2023 2024 2025 2026 2027 2028 2029 2030

Note: Overflow events are excluded from event counts
Source: Philadelphia Convention & Visitors Bureau CRM (Tempest)

Poweredby SYMPHCONY TOURISM ECONOMICS
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PCMA Convening Leaders2026 /..

Committees pR" i

-« Transportation Oppy P
+ Special Events

* Hotel

* Marketing and PR

+ Community Service and Outreach

> V0|unteer e

* Onsite Activations, Tours and Site Visits

* Administrative

« Education ! B

* Sponsorship

* Welcoming
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Marcom Update

Marketing | Communications | Content | Partnerships

Joe Heller
SVP, Marcom

Come for Philadelphia.
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2023

Marcom Mission

Focus

Audiences

Sub Audiences
Achieved by

Engagement Areas

Objectives

Value Prop

Inspire travel to Philadelphia that generates room nights

by attracting large events and tourism from overseas markets

Marketing the destination for events

Promoting Philadelphia:
Event marketers
& key decision makers

B2B/B2P: Association, Corporate,
SMERF, Tradeshow / Stages of RFP /
Meeting planner associations

Securing future meetings,
conventions & sporting events

Business media publications,
LinkedlIn, paid digital placements,
non-traditional outlets,
tradeshows, sites & fams

Flood storylines with good news
from our city and our partners that
make event marketers want to have

Philadelphia on their priority list

Build attendance for
secured events

Secured events:

Potential attendees coming from

event's core markets

B2B2C: Work with
event organizers to reach
potential attendees

Social B to C: Direct to attendee

Inspire attendance
for 2023 events

Facebook, Instagram, Reels,
short form video for
paid placements

Detail the attendee experience

and the people behind the
events so people will want to
come to the event here

International tourism

UK, Germany, France,
India, China, Australia,
Netherlands, Italy, Canada

B2B2C: Tour operators,
tradeshows, media,
education, consumers

Attracting visitors from
key overseas markets

Co-op & paid media
campaigns, PR, social,
fam tours

Drive consumer demand for
booking vacations to
Philadelphia based upon
inspiring imagery and stories

No other destination is more welcoming, hard working or surprising following your visit.

Come for Philadelphia, Stay for Philly.




Marketing Campaign

Come for Philadelphia. Stay for Philly.

1. FY23 Advertising Plan - total advertising investment of $1M

- $800,000 Print, content marketing and digital
(banner ads, emails and video)

» $200,000 Digital search & programmatic
advertising

2. Increase in advertising investment - B2B/B2P

« Engage event marketers in their everyday lives — not
just trade media platforms.

* Target event planners & key decision makers.

 Engage agencies for support to focus paid and social
efforts.
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Philadelphia

Come for Philadelphia,
stay for Philly

PHILADELPHIA VISITORS AND CONVENTION BUREAU (PHLCVB)
SAYS BUSINESS EVENTS AND CONFERENCING IS RETURNING
FAST WITH BIG PLANS FOR 2026 IN PARTICULAR

ow are business events
and conferencing
returning post-Covid®
Wi ol ber of

What recent investments in the
«ty’s events infrastructure have

WONDERS
* EXHIBIT HALL

THE
A CONVENTION IN PHILADELPHIA IS
REFRESHINGLY UNCONVENTIONAL

otel, the Philadelphia

Few convention centers anywhere put thelr guests as close to history, art
and entertainment as Phitadeiphia. Our buliding Is ready to host thousands of
attendees and our city is ready to show them each a truly memorable time.

resources Sor event markets

- 5 standard and Gold Level
certification to the Events
Council (EIC) natle Event

How is the events pipeline looking® e
Next year, the o

Wresdedlana

e centre achieved 2

Come for Philadelphia.
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Come for Philadelphia.




fms NEWS JUNKIE

\__ BUSINESS EVENTS NEWS

Reading this as a forward? Subscribe.

. EEETT
axt = — DISCOVER PHILADELPHIA
bt COME FOR THE

CONVENTION “nzencertiennc ERERRESS

M. l e .-l

Burning Man’s Muddy Contingency Plan

Skift Meetings

This year's Burning Man turned into a muddy mess when severe flooding left thousands
stranded. Is it time we revisit contingency plans for outdoor events?

READ MORE

PHLCVB



THE BUSINESS JOURNALS | Selecta City - Si

BUSVIVI?ESglsNJGﬂTI[l]ENAL ACCESS ALL ARTICLES

— Latest News Lists & Leads Commercial Real Estate  Banking Technology Health Care  Residential Real Estate DClInno | Events Nominations

ll DISCOVER PHILADELPHIA

o |

,_M%EHILLY’S DNA

National > Washington, D.C. > News > Travel & Tourism

WASHINGTON, D.C. TRAVEL & TOURISM NEWS

PHL Sponsored by Philadelphia Cor ion & Visitors Bureau

Casinos & Gambling Recreational Tourism Hotels & Lodging Conventions & Trade Shows

‘4 SPONSORED CONTENT BY PHILADELPHIA CONVENTION & VISITORS BUREAU  MAY 5 2022 1
Discover Philadelphia, a city of innovation and sustainability

Marriott reports big revenue jump as travel continues to boom P H I I-I-Y’s D N A

DISCOVER PHILADELPHIA

PHLCVB




Good maorving. In today’s newesletter: Al eyes are on today’s jobs report;
attention turns to shorf sellers in the regional banking crisis; and Apple is
boasted by growth in big emwenging markets. (Was this neusletter foruanded

10 you? § ery )

What to watch in today's jobs report

The US, kabor market appears to be showing. But is the economy still strong
enough to avold recession, a8 Whe Fod chair Tav | Ix ? That's

WONOERS i s

Keep an eye on wages. The Labor Department’s employment cost index
reoently showed wages growing above expectations kst quarter, a factor that
could be driving up inflation. So far, Dinis said, the Fed has been unable to
“manudscture o wage showdown.”

HERE'S WHAT'S HAPPENING

Mnumumtmwmmmmsmvm
Bank. The Wall Street glant 2 that the authorities
are Jooking into it for, in part, the advice it gave the Ln-l- 1 to sell a large
portfolio of securities at a Joss. Within dayx, SVE had collapsed, toaching off a
larger enisis for regional banks.

Ed Sheeran wins a big copyright infringement suit. The British musiclan’s
chart-topping hit, “Thinking Out Loud.” {1 of Marvin Gaye's
“Let's Get It On,” a New York foderal court raled. The verdict s seen as a
victory for songwriters fearing a rash of copyeat coprright lawsasits

New York and California investigate the N.F.L I'hf state’s attorneys general
apennd investigations into the leagise i

following a 2022 report in The Times on the eague's treatment uf
female emplovees. The leagae sald It ks cooperating

WONDERS
=== EXHIBIT HALL

nm
1

Short sellers in focus as regional banks teeter

Shares in a group of closely watched regional lenders are rebounding this
morning in premarket trading, led by PacWest and Western Alliance, after
getting clobbered vesterday. But analysts warn the upheaval is far from over,
especially as short sellers continue to circle.

ONCOVIR PRRADILPEA

....... WONDERS EXHIBIT HALL |

Shares in PacWest and Western Alliance plunged cven as the lenders
opened up their books to show that their deposit bases were relatively sound.
Their finances are not the worry, analysts say. IUs that a crisis of confidence has
swept through the sector since the fall of Silicon Valley Bank in March,
compounding the risk that falling share prices will set off another round of
bank runs.

From Wall Street to Washington, short sellers are under scrutiny. These
investors, who profit from the falling share price of companies they target, have
made roughly $7 billion in 2023 betting against regional banks, according 1o
data from S5 Partners. “The other scary thing is that the attacks are
increasingly looking speculative, but risk becoming self fulfilling,” wrote Jim

Reid, head of global fundamental credit strategy at Deutsche Bank, in an
investor note this morning.

PHLCVB




OTT Campaign Results

Connected TV Streaming

Completed views: 217k
Completion rate: 98.5%

Video served to the Connect Meetings
database of engaged event and meeting

planners

PHLCVB




Targeted Email Campaign Results
Northstar Meetings Group £ ot COME FoR THE
wowrrs ¢ CONVENTION

STAY FOR THE

EXHIBIT HALL

START PLANNING TODAY

« Target markets:
New York, Chicago, Atlanta
& Washington, DC

WOW YOUR ATTENDEES WITH FAMILIAR FAVORITES

« Average distribution: 19k e

Few convention centers anywhere put their guests as close 1o history, art and
entertainment as Philadeiphia. Located in the heart of the city, the Pennsylvania
Convention Center s just steps away from the city’s atiractions and hotels. Progressive

° A . 7 562 work rules and streamiined services provide our customers with just the right amount of
verage opens: , kel e oo s

THE EAST COAST'S PREMIER VENUE

° Tot a I c I ic ks: 355 In the past two years, the Pennsylvania Convention Center has made significant
investments and upgrades to achieve its sustainable goals and ensure a healthy and

welcoming environment for your attendees. Progressive work rules and streamlined

services provide our customers with just the right amount of flexibility and independence

they need ensuring a memorable event

LEARN MORE

PHLCVB



Tradeshow Marketing

Positioning Philadelphia as a first-tier city

Major Shows

« PCMA Convening Leaders 2023/2024
 IPW 2023

« IMEX America 2023

* IMEX Frankfurt 2024

- ASAE 2024

PHLCVB
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Content & Social Media

Discover Philadelphia &
January 26 - @

It's called the Extreme Wow suite for a reason. &2

Experience luxury and a superb view at the W Philadelphia — right in
the center of Philadelphia. Learn more about the stellar and unique
accommodations here and at the adjacent Element Hotel gJ
bit.ly/discoverPHL-WHotel

O 10k 49 comments 28 shares

PHLCVB



PHL

A

Philadelphia Convention & Visitors Bureau e

4mo + ®

Feel the energy and excitement of in-person connection and learning at AACN
(American Association of Critical-Care Nurses)'s #NTI12023 conference at the
Pennsylvania Convention Center.

Tour the expo floor with Mary Gallagher Gordon from the PHLCVB Nursing
Leadership Committee and see first-hand why Philadelphia is the right prescription
for life sciences and medical meetings. NTI — or the National Teaching Institute &
Critical Care Exposition® — is the premier conference for progressive and critical
nurses, attracting thousands of attendees and hundreds of exhibitors over the last
few days.

Learn more about life sciences events in Philadelphia https://Inkd.in/enWbG32D

#PHLLifeSciences #discoverPHL #Philadelphia #Nurses #Nursing #NurseLife
#NursesRock #MeetingsAndEvents #Learning

PHLCVB
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discover_phl & 16w

This #AAPIHeritageMonth and beyond,
visit the Southeast Asian Market in FDR
Park for a celebration of community,
culture, and cuisine.

The market is open Saturdays and
Sundays, 10 a.m. - 6 p.m., from April
through October. This Memorial Day
weekend, the market will be open on
Monday, but individual vendor
availability may vary. Many of the

vendors are cash only or cash preferred.

#PHLDiversity #AAPI #AAPIMonth

visitphilly € 16w

Some of the best food! @ O

QV A
SP 3 12,215 likes

PHLCVB




Communications

Meetings/Conventions & International

Opportunities to tell your story

« FAM tours
* International journalist
 Meetings trade reporters

* Michelin Green Guide
* Continually pitching media

PHLCVB



o8P s THE WEEI @
Philadelphia Eyes Ascent To World g A
Tourism Hotspot On July 4, 2026

Get your fill in Philly — one of the world’s
Ted Reed Senior Contributor © ..
Author of Kenny Riley & Black Union Labor Power in m great fOOd Cltles

Port of Charleston

Home Daily Brisfing Talling Points The Week Recommends Podeastz Newslatters. From The Magazine Aore ¥ The Waelk Junior

You're going to need the stretchy pants in this absolute cracking foodie destination

B 1 Aug 28, 2023, 08:01am EDT [ T in B = Rt

® Listen to article & minutes

The skyline of downtown Philadelphia

PHLCVB




“Philadelphia has a rich and robust history, there's colleges that are nearby, public
transportation is easily accessible. The city is amazing, the people are amazing. The
treatment we've received, the level of accommodations. My question is why not?"” -

National Black MBA Association Interim CEQO/CFO Shawn M. Cumberbatch-Graham,
CPA
Ly T

il . !
» -—»lli
i ]|

e T ] {9 The Philadelphia Tribune

@he Philadelphia Inguirer

;Fr.'
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ON the SCENE

PHL LIFE SCIENCES

Exploring the first and foremost life sciences meetings destination

By Tyler Daviclson

hiladelohia bils fselt as 2 “city of firsts,” with
Pa long st of notable U.S. or coionial America

accomplishments that include the fist 200 (Phil
adelphia Zon, 1874), the frst public library (Library
Company af Philadeiphia, 1731, the first art museurm
(Pennsylvania Academy of Fine arls, 1805) and first
secuiar university (University of Pennsylvania, 1740}

Phily is also a city of firsts when it comes fo lfe sci-
ences achieverents, incluoing being the first DMO to
launch a Life Sciences division, although it was called
the Grealer Philadelphia Healthcare Congress when it
latriched in 1996.

“Me're not only a city of histosy, buta city of med-
ical history,” said Bonnie Grant, executive director,
PHL Life Sciences, lising medical firsts such as:
¥ First hospital (Pennsyivania Hosptal, 1751)
¥ First medical school {University of Pennsylvania,

1765)
1 First children’s hospital (Children’s Hospital of
Phiadeiphia, 1855)

BONNIE

ExecUTvE DiRecr
PHL LIFE scnrncslm

BONNIE GRANT

“And if you go all the way forward to 2008, we had the
first successful gene therapy program, at University of
Pennsylvania,” Grant said, adding that tere are sever
medical schools in the Greater Philadelphia area,
which stretches info New Jersey and Delaware.
With a mission of bringing life sciences meetings to
I its

'PENNSYLYANIA CONVENTION CENTER GRAND HALL

of the city's many research isitutions and campanies

A major accomplishment, according to McNichol,
was of the Hospitality Industry Trust

engaged in to address
some of fife’s most challenging medical problems,”
said Dr. Patrick M. Oates, PhD., senior vice president
of EMSCO Scientifc and chairman of the PHL Life
Sciences Advisory Council. “The city has become a
hotbed for cell and gene therapy. Thou-
sands of talented men and women are
engaged in important work that wil s
revalution ze how diseases will be

d. This burgeonini lfe sci-
ence ccosystem has resulted
ina renewed interest in e
science research, financial
investment and employrrient
opporturities for al."

Mestings Today got &

chance to check oLt some of
the city's I sciences super-
Iatives, including participating
i a PHL Life Sciences Advisory
Councildinner, duting 2 June 20
23 trp to the City of Brotherly Love
Fallowing are some highlights

DR, PATRICK M)
‘OATES, PHD

Hyatt Centric Center City
The host hotel ‘or the fam, Hyatl Centric Center City
is right in the middie of Philly's vibrant downtown,
known as Center City. The contemporary-design hotel,
loaded with lacally inspired art throughaut and carry-
ing a decidedly cosmopolitan vibe, opened in 2020
with 332 guest rooms and 22 suites, along with about

? 5,700 square fest of mesting space.

* Pennsylvania Convention Center

The fam's first order of business was a tour of the.
Ponnsylvania Convention Center and a meeting with
its leadership team, Offering more tran 1.3 millon
sauare feet of space, the canvention center boasts
one of the fargest exhibit spaces and balircors in the
Northeast.

While business languished everywhere during the

the city, PHL Life ots
advisory courici, representing heavy hitters from the
top medical and science Institufions in the region.

"We educats our healthcare leaders that these
meetings are comingand that haspitaity is @ key
companent of the healthcare industry and economic
impact o the oity,” Grant said. *We get ther engaged
with new venues, Fotels and atiractions, and most of
them really do serve out of their love and passion for
the city.”

‘Grant said that board members can often be.a
Gondul for cals for abstracts, event spansorships and
speakers, amang other assistance.

“Philadelphia is a great destination for ite sciences
organizations to consider for their meetings because

Total media impressions (YTD

pandemic, the convention center gol down to bus

s by investing some $60 million into the building,
according o John J. MeNichol, president and CEO of
the Pennsyhvria Convention Center Authority. Major
improvements included adding bipolar ionization to
{ts HVAC systems, which clurmps paricles together,
greatly improving air hygiene.

Other major projects included greaty increased
internet bandwidth and data access poirts, and
milfion dollars. poured into ts Grand Baliroom, known
as the Train Shed because its where the Readiny
Railroad used to come into Philadelphia. The ciy also
raised more than $1.5 mﬂhm to he\pme unhotisec
via its PHL Cares CSR pr

Total AVE (YTD

Fund, which foud the facilty and its labor union
partniers making major concessions to keop laoar
costs inline via a five-year contract extension. The
unians accepled a modest 3% annual salary increase
and agreed to contribute 50 cents for every
hour worked—which is matched by the
convention authority—into a tralning
program that focuses on *safety,
skills and smiles.” Another

the Jurisdictional alignment
issties that have long been
a challenge for events at the
facility.

A mejor seling paint of
the convention center remains
its walkability, with many large
conventions hever having to hire.
motarcoaches because of the many
hotels, from the likes of Marriott, Loews ank
Sheraton, and attractions within a few blocks away.

Reading Terminal Market

Groups meeting at the Pennsylvania Convention Center:
can tap an impressive event venue aption in the form
af Reading Terminal Market, 3 130-year-old institution
now a patt of the converttion center thal features 80
Iceal “mom-and-pop™ merchants serving up Philly
favorites such as Tommy DiNic's roast pork sandwich-
es, Pennsyivania Dutch specialties, confections and of
course, the ublquitaus Phill cheesesteak.

Groups of up to 5,000 can buy out the
74,000-square-foot market after-hours, including the.
ability to have outdoor activations cutside at the Fiibert
Street entrance. Attendees afe often ssued gift cards
50 they can select their own Philly favorite food items.

i
&
.

ADING TERMINAL MARKET GALA 2023

$3.4M

| Grant, Dr. Oates and Philadel
| GEQ Gregg Caren, included the announcement that
the city has secured premier life sciences confererice
BI0 Internationz| Convention in 2027 and 2034,
| among cttier achieverrents.

| Loews Phlladelpma Hotel

Located n the architectural landmark Philadelphia

2o Funa Socey (PSFS) b, tis AA

Four Diamand property is considered one of the first
::::s’;‘ws‘:‘xﬁéam s and is located across from the.

ia oo o
e Center. Owned and operated
urban Art Deco gem fea
tores $8 million of ma
(in 1930s prices!) sourced
from 30 catintries,

The hotel offers 50,000
square feet of meeling
Space and 600 guest
reoms, the third most in
Philadelphia, an finisned
2 renovation in 2019 and
2 recent soft-goods refur-
bishment. One inferesting
program just now being,
olled out with the idea of
expanding 1o other Loews properties s a Planner VIP
‘Card that fioats various amenites and perks.

The hotef's popular Bank & Bourbon Amer-
ican-style ealery features a smal fine-bourbon
tasting room behind a secrel docr that doubles a5 a
bookshelf,

Science History Institute

Just down the street from the Liberty Befl and Inde-
pendence Hall, the Science History Institute collects,
preserves and interprets artfacts from the history of
sclence and technology, and also features a public
research library, rare-bock callection and two floors of
‘exhibits flustrating interesting aspects of science.

The LEED Gold-certified insftute is frequently used
5 a special events venue and features eight meting
roorms, including Ullyot Meeting Hallwith a presenta-
tior/panel discussion stage, two projection
systems and an ainvall that allows t
o be divided into two roarrs. The
Ullyot Meeting Hal can accom- g
modat 285 theater-style
120-130 being tne swest-
spot capacly, 2nd is often
used for nynm meeting
broadcasts.

PHL Life Sciences
Advisory Board Din-
ner at CYTO PHL

| Across the Schuylkill River

|| in West Philadelphia, dubbed

|| University Gity is where a
wealth of Ife sciences realed
venues and i

litutions are located,
So it was ar apt location for the PHL
Life Sciences Aduisory Boarc Dinner.

Held in CYTO PHL, which opened i 2006 as The
Hub conference center, s venue is considered a
clyb for the local Life Sciences Community and is

Y located in the historic 30th Street Station at the foot of

Highiights of the dinner,featuring presenations by
phia CV8 President &

University City Science Center

Corsidered ane of Philadelphia’ top catalysts offech
entrepreneurship, this incubator has helped more
than 1,000 companies fake the nex! step since 1963,
One of ts most nteresting current tenans is Quorum
CGonference Center, which serves as a community hud
‘and coworking space
and offers 11,000 square
feet of contemporary,
tech-forward mesting

space.

Features at the GBAC
Star facty Incluge six
small meeting roorms with
Iergs telovision monitors
and cutting-edge confer-
encing tech. The venue
often hosts receptions
from tech and ife scienc-
s related organizations:
and has no resirictions on
outside catering. Tre largest meefing s
located on the second floor anc can host conferences.
of up to 200, thester-style.

The second floor acts as the primary conferencing
space, with an additionz| four spaces boasting the.
Iatest conferencing tech

very cohesive to hyorid
and virtual events. Groups
can do haff or full buyouts
of the entire facilty

The Study at University
Gity hotel, offering 212
contemporary guest rooms.
and 7,000 square feet

of meeting space, is
located nearby

atthe

foads of Drexel University and
the University of Pennsylvania.
Within walking distance
of Quorumis the University
of Pennsylvania campus,
an lvy League insiitution
renowned for ts medical
schaol. A quirky lunch
o aftermeeting cocktall
apiion is the on-campus
White Dog Cafe, which is
festooned with whimsical
paintings and decor celebrat:
ing man's best friend. Besides
generous portions of locally sourced
cuisine, the White Dog is Instagram
heaven.

UNWERSITY CITY
SCIENCE CENTER,

The Franklin Institute
The most-visited museum in Pennsylvania, The.
Franklin Institute is Iocated in the heart of Philly off
the Benjamin Frank(in Parkway—the city's cultural
heari—and has served as an intro into the sciences
to generations of schaol children, wtio can be seen
scurmying through its mary exhibits during the day.
Many of the Institute’s venuss are also avallable for
‘evening event rental.

Great for large gatherirgs—events of more than

3.7M

CYToPHL

7,500 attendess have breen accommadated with

icated catering provided by Levy—The Frankiin
Institute presents the opportunity for groups to hang.
custom banners on its formidable, columned entrance
that leads to Frankiin Hall, home to the massive
Benjamin Frankiin National Monument and frequently.
pressed into service as an event venue,

Another popular special event venue is tne Fels
Planetarium, yehich features  domed screen that
envelops the audience and can be customized with
organizational programming.

The Pennovation Works

Visitors to West Philly’s The Pennovation Works may
be surprised to see robatic dogs marching around the
grounds—and also real dogs that are being trairied for
Jobs such as search and
rescue, explosives de-
tection and cufting-edge
medical applications
such as sniffing for
diseases.

Developed oy the Uni-
versity of Pennsylvaria,
The Pennovation Works
is home to some of the
brightest fe sciences
fights in the world, with
all manner cf abs,
offices and production
space promising to spark
innovations that will change the world.

While the facility’s mission is not as a special event
venue, many i sciences organizations meeting
in Philadelphia visit Pennovation Works to catch
gimpse of the future though tours and Interacting with
its resicent innovators. The venue also frequently acts
35 a venue for pitches to investors by Its entrepre-
newrs.

Talula's Garden

While not a dedicated vene for iffe scierces gather-
ings, Center City's Talula's Garden restaurant offers
a respite from the hustie and bustle of urban lile
and an outdoor seating area that resermtles many
people’s dream garden.

Driven by locally sourced ingredients, this part-
nership between farm-to-garden restaurateur Aimee
Glexy and Philly restaurant icon Stephen Starr,
Talula's Garden may just be the ideal space to wind
down after a mindexpanding day of Ife sciences
meetings. [

°
PHILADELPHIA CVB
voww.discoverphl.com/Meet

More PENNSYLVANIA
MeetingsToday.com

meetings
TODAY

Why the Heartbeat of Philly’s Life
Sciences Meetings Beats Strong

2 bills itself as 2 f
t"at include the first zoo {Philadelphia
1731)

Pennsy

1T

y of notable US. or colonial America accomplishments
Zoo, 1874), the first public brary (Library Company of Philadelphiz
museum Pennsylvaniz Academy of Fine arts, 1805) and first secular universi

Philly is also a city of firsts when it comes to life sciences achisvements, including being
Life Sciences division, although it was called the Greater Philadelphiz He

the first DMO'to
Ithcare Congress when it launched in

PHLCVB
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Forward Momentum
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Key initiatives:

v" Simpleview enhancements

v Retooled DiscoverPHL.com

v' Come for Philadelphia. Stay for Philly. evolution
v’ Digital Edge media placements

Recent hires: 1
v" Media Relations Manager to host fams & boost earned media

v CRM & Research Analyst to provide clean, fast & actionable data

v' Digital designer to make Philly look cool! ! B




WEDNESDAY, NOV. 22

PHILA. MUSEUM OF ART

Tickets Available
This Week

A/}
COMCAST
NBCUNIVERSAL

| _— Pennsylvania
"’ Convention Center

PHILADELPHIA

AN 454 MANAGED FACILITY

VISIT
PHILADELPHIA
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NIK
PEREIRA

VICE PRESIDENT, SALES
PHLCVB
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Trade Shows and Industry Conferences
Q4 2023 - Q1 2024

- Destination Celebration — Columbus [ Indianapolis | _ —
Milwaukee * Partnership Opportunities *

- IMEX America-Las Vegas * See Nik for more details
* Nursing Organization Alliance - Providence

* Holiday Showcase - Chicago *
 ConferenceDirect Forum - Austin
 IAEE Expo! Expo! - Dallas

« NCBMP - Atlanta

« PCMA Convening Leaders - San Diego

* RCMA Emerge - San Antonio

* Meetings Industry Council — Denver

« PCMA Business Events Industry Week — National Harbor

PHLCVB




Cvent Partnership

cvent

Venues

« Competitive Ads.

 Google Video
Retargeting
Campaign

 Destination Guide
Placements

Promotions Destinafions  Discover Lumrym

Boston, MA

1-250f 982 venues  Sort by: Cvent picks

:-m Embassy Suites by Hilton Boston at Logan Airport
v

Susisnable pracices Salely information

Harborside Inn Of Boston
Venue rating

Boston Omni Parker House

Venue rating

Philadelphia Convention &
Visitors Bureau
cve

Select venue




CRM Update

* Migrating platform from iDSS to Simpleview
« The changeover will take place after January 1, 2024

* Online self-paced training will be available

simpleview, ,
T
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THANK

Come for Philadelphia.




